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From Al frenzy to real impact
Adobe’s Al solutions

Customer Experience Orchestration

Brand
Visibility

Customer

Content

with

Powered by the Adobe Al Platform

Al Forum

© 2026 Adobe. All Rights Reserved. Adobe Confidential.




From Al frenzy to real impact
Adobe’s Al solutions

Customer Experience Orchestration

Brand
Visibility

Customer

Content

with

Powered by the Adobe Al Platform

Al Forum

© 2026 Adobe. All Rights Reserved. Adobe Confidential.




- o

IMORROW'S
_.HJ b sty tee

Sevol re P
Realized v simple RO! over time - ;, wi B3 / PES ¥

!PE Lil i i ‘ Et;:naChronos

A 7"—.-:;-5:; 'f' oy

PULSE
MOTORS

Conversions.

Marketing chanel

Dave
Holmes

Address

Gender Birthdate

) == ﬂ w Tis W
haring & ' Whaiyo

| doing wr
strict online advertising on socla

GAME DAY LAVENDER

$1s z:.x.s en 4 1 . " il : A
T e ' IS/EUMINE \\l \ l \ I I ! { © 2026 Adobe. All Rights Reserved. Adobe Confidential.
PN ) Jack Cole {0} USTFOR 3



Katy Phanides

Director of Solutions Consulting
U.K. and MEA

Adobe

Adobe AlForum




C u StO mer Combine Creativity, Marketing and Al to deliver
EX p erience personalized, conversational digital experiences

Orchestration "™ memeeree

Al Forum



Adobe’s Al solutions are

Customer Exp

Brand
Visibility

AI Forum © 2026 Adobe. All Rights Reserved. Adobe Confidential.



Adobe’s Al solutions are

Customer Exp

Brand
Visibility

AI Forum © 2026 Adobe. All Rights Reserved. Adobe Confidential.



Adobe’s Al solutions are

Customer Exp

Brand
Visibility

AI Forum © 2026 Adobe. All Rights Reserved. Adobe Confidential.



Deliver impactful experiences with Adobe Al

200 brands

X

200 markets

X

200 million
consumer profiles

© 2026 Adobe. All Rights Reserved. Adobe Confidenftial.




Deliver impactful experiences with Adobe Al

200 brands

X

200 markets

X

200 million
consumer profiles

© 2026 Adobe. All Rights Reserved. Adobe Confidential.




ol

Boosted ecommerce page
checkouts by 25% with no
additional content spend

© 2026 Adobe. All Rights Reserved. Adobe Confidenftial.



ol

Boosted ecommerce page
checkouts by 25% with no
additional content spend

© 2026 Adobe. All Rights Reserved. Adobe Confidential.






remier League is reimagining
the beautiful game with Al

900 million homes
189 countries
1.8 billion global fans

One connected
Premier League
experience

© 2026 Adobe. All Rights Reserved. Adobe Confidential.




remier League is reimagining
the beautiful game with Al

900 million homes
189 countries
1.8 billion global fans

One connected
Premier League
experience

© 2026 Adobe. All Rights Reserved. Adobe Confidenftial.




Powering football’s biggest audience with
Al-fueled fan engagement

Personalized fan engagement by Turning fans into creators, with the
connecting data, content, and ,.1‘9 GenAl badge creation feature for 11
matchday moments with Al million FPL players

© 2026 Adobe. All Rights Reserved. Adobe Confidential.



Powering football’s biggest audience with
Al-fueled fan engagement

Personalized fan engagement by Turning fans into creators, with the
connecting data, content, and ,.1‘9 GenAl badge creation feature for 11
matchday moments with Al million FPL players

© 2026 Adobe. All Rights Reserved. Adobe Confidential.



Adobe is driving measurable impact
across g and

Al Forum



Transforming Modern Digital Marketing

O~
(o 04

Adobe introduced
the first integrated
end-to-end platform
to bring together
creativity, data,

and activation.

S

Personalization at
scale in real-time
achievable through
centralizing data and
creating 360 view of
the customer

Al Forum

.

Agents that bridge
human creativity with
agentic intelligent
embedded into
workflows




Transforming Modern Digital Marketing

O~
(o 04

Adobe introduced
the first integrated
end-to-end platform
to bring together
creativity, data,

and activation.

S

Personalization at
scale in real-time
achievable through
centralizing data and
creating 360 view of
the customer

Al Forum

.

Agents that bridge
human creativity with
agentic intelligent
embedded into
workflows




Transforming Modern Digital Marketing

O~
(o 04

Adobe introduced
the first integrated
end-to-end platform
to bring together
creativity, data,

and activation.

S

Personalization at
scale in real-time
achievable through
centralizing data and
creating 360 view of
the customer

Al Forum

.

Agents that bridge
human creativity with
agentic intelligent
embedded into
workflows




& 0

Adobe empowers creators and amplifies
human ingenuity

%  Responsible Training

I

Creator Compensation

Choice & Control

&

Al tool used: Adobe Firefly

Al Forum

© 2026 Adobe. All Rights Rese rved. Adobe Confidential.



& 0

Adobe empowers creators and amplifies
human ingenuity

%  Responsible Training

I

Creator Compensation

Choice & Control

&

Al tool used: Adobe Firefly

Al Forum

© 2026 Adobe. All Rights Rese rved. Adobe Confidential.



& 0

Adobe empowers creators and amplifies
human ingenuity

%  Responsible Training

I

Creator Compensation

Choice & Control

&

Al tool used: Adobe Firefly

Al Forum

© 2026 Adobe. All Rights Rese rved. Adobe Confidential.



& 0

Adobe empowers creators and amplifies
human ingenuity

%  Responsible Training

I

Creator Compensation

Choice & Control

&

Al tool used: Adobe Firefly

Al Forum

© 2026 Adobe. All Rights Rese rved. Adobe Confidential.



Seamlessly
embedded into
existing workflows

Built to unlock
human creativity

Backed by research, patents and rigorous

ethical oversight

Al Forum

© 2026 Adobe. All Rights Reserved. Adobe Confidential.




Seamlessly
embedded into
existing workflows

Built to unlock
human creativity

Backed by research, patents and rigorous

ethical oversight

Al Forum

© 2026 Adobe. All Rights Reserved. Adobe Confidential.




Adobe sits at
the intersection of
marketing,

creativity,
and Al

Adobe AlForum

© 2026 Adobe. All Rights Reserved. Adobe Confidential.




Latest Al Innovations

Customer Experience Ot

LLM
Optimizer

FASHION ] - :
THAI Fm e > 5 CYBERSECURITY REPORT
YOU N | Unparallelled

Qv

5 Click-through
Add FAQs to product page to mimic common £
question-answer patterns used in LLM responses. S% 3 rate

0612

Al Forum

© 2026 Adobe. All Rights Reserved. Adobe Confidential.



Latest Al Innovations

Customer Experience Ot

LLM
Optimizer

FASHION ] - :
THAI Fm e > 5 CYBERSECURITY REPORT
YOU N | Unparallelled

Qv

5 Click-through
Add FAQs to product page to mimic common £
question-answer patterns used in LLM responses. S% 3 rate

0612

Al Forum

© 2026 Adobe. All Rights Reserved. Adobe Confidential.



Latest Al Innovations

Customer Experience Ot

LLM
Optimizer

FASHION ] - :
THAI Fm e > 5 CYBERSECURITY REPORT
YOU N | Unparallelled

Qv

5 Click-through
Add FAQs to product page to mimic common £
question-answer patterns used in LLM responses. S% 3 rate

0612

Al Forum

© 2026 Adobe. All Rights Reserved. Adobe Confidential.



From Al frenzy to real impact
Adobe’s Al solutions

Customer Experience Orchestration

Brand
Visibility

Customer

Content

with

Powered by the Adobe Al Platform

Al Forum

© 2026 Adobe. All Rights Reserved. Adobe Confidential.




From Al frenzy to real impact
Adobe’s Al solutions

Customer Experience Orchestration

Brand
Visibility

Customer

Content

with

Powered by the Adobe Al Platform

Al Forum

© 2026 Adobe. All Rights Reserved. Adobe Confidential.




- o

IMORROW'S
_.HJ b sty tee

Sevol re P
Realized v simple RO! over time - ;, wi B3 / PES ¥

!PE Lil i i ‘ Et;:naChronos

A 7"—.-:;-5:; 'f' oy

PULSE
MOTORS

Conversions.

Marketing chanel

Dave
Holmes

Address

Gender Birthdate

) == ﬂ w Tis W
haring & ' Whaiyo

| doing wr
strict online advertising on socla

GAME DAY LAVENDER

$1s z:.x.s en 4 1 . " il : A
T e ' IS/EUMINE \\l \ l \ I I ! { © 2026 Adobe. All Rights Reserved. Adobe Confidential.
PN ) Jack Cole {0} USTFOR 3






	Intro to Keynote
	Slide 1
	Slide 2: Claire-Louise Green
	Slide 3
	Slide 4
	Slide 5
	Slide 6: AI is a seismic, technological shift
	Slide 7
	Slide 8: Seismic shifts are reshaping:
	Slide 9: Seismic shifts are reshaping:
	Slide 10: Brand Visibility & Customer Engagement
	Slide 11: Brand Visibility & Customer Engagement
	Slide 12: Brand Visibility & Customer Engagement
	Slide 13: Brand Visibility & Customer Engagement
	Slide 14: Content Supply Chain
	Slide 15: Content Supply Chain
	Slide 16: Content Supply Chain
	Slide 17
	Slide 18
	Slide 19
	Slide 20: Agentic AI Foundation
	Slide 21: Agentic AI Foundation
	Slide 22: From AI frenzy to real impact with  Adobe’s AI solutions
	Slide 23: From AI frenzy to real impact with  Adobe’s AI solutions
	Slide 24
	Slide 25
	Slide 26: Katy Phanides

	Vision Keynote - Katy P
	Slide 27: Katy Phanides
	Slide 28
	Slide 29: Adobe’s AI solutions are purpose-built for
	Slide 30: Adobe’s AI solutions are purpose-built for
	Slide 31: Adobe’s AI solutions are purpose-built for
	Slide 32: Deliver impactful experiences with Adobe AI
	Slide 33: Deliver impactful experiences with Adobe AI
	Slide 34
	Slide 35
	Slide 36
	Slide 37: Premier League is reimagining  the beautiful game with AI
	Slide 38: Premier League is reimagining  the beautiful game with AI
	Slide 39: Powering football’s biggest audience with AI-fueled fan engagement
	Slide 40: Powering football’s biggest audience with AI-fueled fan engagement
	Slide 41
	Slide 42: Transforming Modern Digital Marketing
	Slide 43: Transforming Modern Digital Marketing
	Slide 44: Transforming Modern Digital Marketing
	Slide 45: Adobe empowers creators and amplifies human ingenuity
	Slide 46: Adobe empowers creators and amplifies human ingenuity
	Slide 47: Adobe empowers creators and amplifies human ingenuity
	Slide 48: Adobe empowers creators and amplifies human ingenuity
	Slide 49: Setting the enterprise standard for responsible AI
	Slide 50: Setting the enterprise standard for responsible AI
	Slide 51: Adobe sits at the intersection of  marketing,  creativity,  and AI
	Slide 52: Latest AI Innovations
	Slide 53: Latest AI Innovations
	Slide 54: Latest AI Innovations
	Slide 55: From AI frenzy to real impact with  Adobe’s AI solutions
	Slide 56: From AI frenzy to real impact with  Adobe’s AI solutions
	Slide 57
	Slide 58: Thank You!


