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Send message

Every connection is an opportunity.
It's Your World.

Shop the new lipstick
' \ collection today!

Shop now

O\ Meta



Our investments

in innovation and Al
supercharge those
connections to

drive growth for
your business -
today and tomorrow




People live their lives across
Meta technologies and keep coming back

£ w

* Assorted succulents
$5-15

Hi Greg! Check out our latest
restock of house plants:
luckyshrub.com

3

DISCOVERY ENTERTAINMENT /CONVERSATION
0. BTG (B
7% increase in overall time +25% year-over-year growth in 2 billion people use WhatsApp
spent on Facebook'and a watch time across all video each day to connect with friends,
6% increase on Instagram.2 typesin Q4 2023.3 family and businesses.4

Source: 1. Meta Q223 Earnings, Jul 2023. 2. Meta Q323 Earnings, Oct 203. 3. Meta Q4 earnings 2023. 4. Q3 Meta Earnings, Oct. 26, 2023.



Source: Meta Q1'24 Earnings, April 2024.

Half the world’s
populationis
actively using our
apps, every day.

O O ©

3.27B

people that we estimate use at least
one of our services on a daily basis.




Tourist Arrivals by World’s Top Destinations

Thailand iS (Million Tourist Arrivals)
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Source: United Nations World Travel Organization (UNWTO) statistics



: Thailand Tourist Arrivals by Source Country in 2023
Meta is the best (Million Visitors)

platform to inspire
tourists all over
the world to visit

Thailand
25.5M 2o0f 3
visitors in 2023 from outside
ASEAN I . - - o

ASEAN Europe Americas Middle East

Source: Tourism Authority of Thailand (TAT) Annual Report 2023



Businesses come
to Meta to grow
because our
products work

We are in a place where we’ve
shown that we can build leading
models and be the world leader in
Al. And we are just getting started.
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You can't go wrong with the classics. And with styles this
versatile, you'll want to pair neutrals with every outfit

SHOP NEW
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Your body is not every body. Track behawors with
WHOOP journal and learn how to optimize what works
best for you. Get 24/7 perscnalized feedback and
coaching msights from WHOOP, starting at less than $1)
day
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Did you p

Start for $30/mo
Learn more enough?
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Every dollar spent 3 X

on our ads drives on :V:r;l;j)f;;

average, three dollars spent on our ads
. for US advertisers.

and thirty-one cents

in revenues for our

advertisers in the US

Revenue



Meta Ads for entire travel journey




Meta Ads solutions map for Travel

AIRLINES

HOTELS

ONLINE TRAVEL
BOOKING

TOUR AGENCIES

ATTRACTIONS /
RECREATIONS

TRAVEL CREATORS
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INSPIRE

Inspire travelers
with your
destinations

Create awareness and showcase your
destinations using:

Video Ads
Reels Ads




INSPIRE

Reels spark action

Engaged users are more likely to take action.

Follow Q Shop Now >

PEOPLE FOLLOW PEOPLE MESSAGE PEOPLE BUY

of people surveyed have followed of people surveyed have messaged of people surveyed have purchased
a business after watching Reels a business after seeing their Reels a product or service after watching
(+4pp more than TikTok). (+10pp more than TikTok). Reels (+5pp more than TikTok).

Source: Meta-commissioned research with GWI, 2023. Base: 6,758 heavy short-form video
consumers (1,178 in Brazil, 1,110 in Germany, 1,178 in India, 557 in Japan, 515 in South Korea,
1,113 in UK, 1,107 in US) aged 16-64 who are at least weekly Reels users.



INSPIRE

Reels -
supercharge results ‘

Yep, it's me,

Visit Instagram profile )

»

2 Y.
W your sweetgreen

Reels ads plug into the powerhouse performance v
order.
marketing ecosystem of Meta—built on world-class Al

—to amplify outcomes for businesses.

@ Adding Instagram Reels ads to business-as-usual (BAU)
direct response campaigns significantly increased the
likelihood of page visits, add-to-cart and purchases.’

Taaaaaaaaaasty!
(>) Adding Facebook Reels ads to business-as-usual (BAU) ty
direct response campaigns drove more incremental

purchases per dollar spent than BAU campaign alone.2 Sweetgre

Sponsored
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Source: 1. Page visits results are based on 12 lift studies, add to cart results are based on 13 lift studies, and purchase results are
based on 11 lift studies. All studies were run from June 2022 to December 2022 by global advertisers from various verticals
including Ecommerce, CPG, Retail, and Professional Services. Business-as-usual campaigns means Facebook Feed, Instagram
Feed and Instagram Stories. 2. We conducted a 2-week long large-scale study measuring incremental effects with 14k global
advertisers across multiple verticals in Q3 2022. Results showed that adding ads that were opt-in to Facebook Reels placement
delivered 3% more incremental purchases per dollar spent compared to not opt-in to Facebook Reels placement. To minimize
skew, we cap conversion counts at 5 for each user for any given ad account in the test. The result is statistically significant at 90%.
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CASE STUDY

CENTARA

HOTELS & RESORTS

Centara Hotels
& Resorts

Leading hotel brand in Thailand significantly
expands its reach and drives traffic by
adopting Reels + Stories, achieving 23% lower
CPA among young target and 10% higher
reach compared to business-as-usual
campaign without Reels + Stories.

Source: Facebook case study, Study period: October 25 - November 24,2022

CENTARA

HOTELS & RESORTS

o
-

; Centara Hotels & Resorts
Sponsored

Y Whether you‘re planning a

Book now

25%

lower CPA for young
target audience [18-24]

7.8X

higher traffic compared
to BAU video creative

10%

higher reach compared
to BAU campaign



CASE STUDY

QATAR 7

AIRWAYS dygmill —

Qatar Airways

Qatar Airways worked with Meta Creative Shop to
create new hero brand films to reach people on
Instagram in a variety of moods and mindsets,
including Stories, Reels and long-form video.

The brand films showcased the journey of getting to
the World Cup from all around the world, with the
accompanying camaraderie, excitement and
anticipation brought to life through the renowned
rock anthem “We Will Rock You”.

Dates: 01 September - 16 September 2022

4 qatarairways
= Sponsored

Get ready to rock with #QatarAirways X

15pt

Increase in ad recall

4.9pt

Increase in brand
awareness



Take your campaign to the next level

Once you’ve mastered the essentials, explore creating in the language of Reels

MAKE IT ENTERTAINING MAKE IT DIGESTIBLE MAKE IT RELATABLE
Mix audio, visual effects and Combine pace, value and clear Use recognizable Stories, visual codes
creative storytelling to provoke communication to captivate and and shared behaviors to establish a

an emotional response. communicate your audience. personal connection with your viewer.
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PLAN

Help travelers
plan their trips

Capture travel consideration and drive
research of destinations and iitnerary
planning using :

Partnership Ads

Click-to-Message Ads
(Messenger, |G Direct, WhatsApp)
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p . i
|4 . » /
¢ -
~ 0s pode
. sérum antiacne
se salve Y

Collaborating with creators is a =
unique opportunity to harness
authenticity and reach.




PLAN

Partnership ads

Partnership ads (aka Branded Content Ads), allow you to
run ads with a creator or other partner's handle to scale
your collaborations. Incorporating partnership ads into
your business-as-usual campaigns is the most
performant way to run creator content on our platforms.

Uses signals from both creator and brand handles
for stronger ranking and performance

Ensures content reach beyond the creator's
audience

Recent updates have made partnership

® &%

ads more simple and functional

facebook Q o Instagram, QO ®
Kai BI d Lalueur Beaut @& Kaiblue and lalueur_beauty
' ' ssgnsgida.ne AhourEaal™ a Sponsored

Being stuck at home doesn’t mean your skin has to
suffer! This night time cream is perfect.

Shop now >
lalueur.com
Shop now View Likes

Lalueur Beauty
kaiblue being stuck at home doesn’t mean your skin has
to suffer! | enjoyed this WFH-approved ... more

View all 5 comment:

O‘.‘ O Eric Liang and 120 others 23 Comments

o Like () Comment &> Share

@ O &® & =

A Q B ©& O



PLAN

By adding partnership ads
to business-as-usual ads:

18%

lower cost per click

25%

higher click-through rate

22%

higher thruplay rate

AN kaiblue and lalueur_beauty
! s Sponsored o
Shop now S O

higher 3s video playrate

Reels partnership
ads see better
video engagement

Partnering with creators to make
Reels allows businesses to jump
on real-time trends.

Source: Statistical meta-analysis of 12 lift studies that were run from Sept 2022 to
June 2023 by global advertisers from various verticals that only delivered to Reels.



PLAN

| Consider a mix of macro-
rechpucker [N and micro-creators

Hat in Sage »~

Creators can range from celebrities to the neighbor next door, from macro creators (100k -
1MM followers) to micro-creators (~50k followers). From a study of people aged 18+ who

are weekly users of Facebook and/or Instagram and who also follow creators, we learned:

5% 18% 42%

follow mostly or only follow mostly or only follow a mix of both
social media stars or micro-creators

macro creators

Most users follow a mix of social media stars and micro-creators. It is important to consider

the creator spectrum to understand what resonates most with your consumers.

Source: “Impact of creator marketing on brand building and shopping” Study by YouGov (Facebook-commissioned online study
of people aged 18+, weekly users of Facebook and/or Instagram, followers of creators, Aug-Sep ‘21). Micro-Creators: creators
who address more of a niche market with less than 100,000 followers. Numbers are based on unweighted average across the
following countries: United States, United Kingdom, Mexico, Japan, France, Germany, Brazil, and Australia




CASE STUDY
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Raising brand awareness with

engaging creator-built
Facebook video ads

The French hotel and resort operator increased ad recall
by 15.3 points after it added creator-built video ads to
its usual video ads on Facebook and Instagram, compared

to using its usual ads alone.

19.3-pt 2.6X

lift in ad recall when using lift in top-of-mind

creator-built video ads plus awareness lift when using

usual video ads, comparedto  creator-built video plus

the usual ads alone usual video ads, compared
to the usual ads alone

Source: https://www.facebook.com/business/success/accor

1.2X

lift in consideration when
using creator-built video
ads plus usual video ads,
compared to the usual
ads alone

“We wanted a way to optimise our
investment in Reels. Working with
Meta, we selected creators that
we felt would resonate with our
audience and, together, built video
ads in the ‘language’ of Reels. This
had an impactful outcome on the
campaign—not only did it attract
new customers, but also
significantly improved campaign
metrics when added to our
business-as-usual strategy.”

Joanna Grenade
Media Campaign Manager
Accor
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Messaging businesses At least
is a way of life 1in3

APAC consumers chat with

fO r consumers businesses once a week

Note: Consumers: n = 4396 (cover on ly BM Users); overall data across 7 markets in APAC
Source : BCG & Meta Survey on Consumers and Businesses Behavior on Business Messaging (2022)



B

It’s already happening at scale,
especially here in Thailand

/8% 79%

of online adults in Thailand of online adults in Thailand
message with a business at say they want to be able to communicate
least once a week with businesses through messaging

Kantar? o Kantar?
& o m

1Business Messaging Usage Research by Kantar. (Meta commissioned online study of 5,504 online adults in BR, MX, ID, TH, VN, UK, DE, ES, FR, IN, US), April 2022."




Scale reach with our users and drive discovery across
different platforms with ads that click to Message

a4 wil T -
LN R S yUsT
‘ You all look 30 happy!

* Original Cosst Clothing
. 1O

Put a htthe spring 0 your step with peces
[ ] persocalized 10 your style, size & budgetl. Tell us what

you need

People on
the platform?

Ads that click to Messenger

1Facebook Earnings Call, Q1 April 2022
2WhatsApp Internal data, April 2021

©
1.0B

Monthly
active people?’

100%
. cozy feel

Send Message

Qv W

€4 Liked by tiypauia sed others
wincdandwool Message us 10 g# that perfect o)

A Q B O &

Ads that click to Instagram

o
SCALE WITH ADS
THAT CLICK TO MESSAGE

936 il T -
facebook Q o

* Original Coast Clothing
onsored - O

Put & fitthe speing in your Stan with pieces
personalized 10 your style, size & budget. Tell us

2 ° O B iassolers
Monthly B
active people2

S Weatsapp

Chat with us!

Quwl

Ads that click to WhatsApp



Meta Business Messaging keeps your customers
engaged throughout their journey
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‘ You a¥l look 50 happy!

;‘1 Original le Clothing

o) >

Put a little spring in your step with pleces
pecsonalized 10 your style, size & budget. Tel us what
YOu need.

Chat with styfists © S Massoge
O%0
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{ = original Coast Clothing (49

4

“Av e
SN,

Original Coast Clothing

Typecally rephes mstantly

Hi Mohit! Tell us more about
you to help our styksts send
you personalized looks.

What kind of outfits are
you looking for?

Dinner

How would you describe

?
your style? &

Casual Fashion Forward Formal

Pause Questions

10:30 wil T -

{ #= original Coast Ciothing (@)

How would you describe

your style?
Fashion Forward

When do you need your
first shipment?

This week

What zip code will this
order ship to?

60201

Thank you for your response,
Let me transfer you to a
styfist who can get this
started for you.

Hi Mohit, I'm Pam and | will be
helping you with your order.
Do you have any questions
before we get started?

Q@ ~ ® O

10:30 ol T .-

{ = Original Coast Clothing (@)

| would ke to purchase

a pair of leather dress
shoes in Size 10.

Of course. Here's one
you can consider and
the link to purchase

Leather Dress Shoes Size 10

Buy now
Looks great, | have
placed an order!
Order Confirmation

Order detalls

Track shipment

Q@ ~ ® e

META FULL-FUNNEL
ECOSYSTEM

om -
Bo e ~ -

e Original Coast Clothing

Hi Mohit! Start getting our

updates and promotions in

Messenger and ger your
= 10% coupon

Learn More

New Product Launches

Get updates

Get updates

Opt ot

@ b

NS

DISCOVERY

CONSIDERATION

SERVICE

PURCHASE

RE-TARGETING



CASE STUDY

A\

Growing traveler
engagement with

WhatsApp

The international tourism brand implemented
WhatsApp marketing messages, which drove up
to 7X higher customer engagement than emails.

Source: https://www.facebook.com/business/success/2-tui
*Results are self-reported and not identifiably repeatable. Generally expected individual results will differ.

"j TUI Nederland ©

25 jun 2023

ToeaanTUI Y™

%

De beste Last Minutes

200.,-

oxtra korting persoon

Boek nu de allerbeste last minutes
voor juli en augustus met tot 200,-
extra korting per persoon.

Ga snel kijken naar onze laagste
prijzen voor je zomerse
vliegvakantie, citytrip,
autovakantie, ... Of wat dacht je van
een cruise of een rondreis? We
hebben het allemaal!

Gebruik de kortingscode tijdens je
boeking en geniet van die extra
korting. TUI, Live Happy!

tips://wa.tul.nijtoeaantt

7 ul 2023

TEH
2

/X

higher open rate for WhatsApp
messages compared to emails
(Netherlands)*

SX

higher open rate for WhatsApp
messages compared to emails
(Belgium)*

2X

more website traffic from
WhatsApp messages compared
to emails (Netherlands)*


https://www.facebook.com/business/success/2-tui

CASE STUDY

10X

' . higher conversion rate from adding
lubmed.f " .
Co bl WhatsApp conversations, compared to
DERNIERE MINUTE | JUSQUA -20% > X usual website booking experience in the

G rOWi ng O n I i n e = cwbMed? QA& A % same time period*

Prolongez les plaisirs

travel bookings iamenng 1570
with WhatsApp "

channel in countries where Club Med is
not available by phone*
The all-inclusive travel and tourism operator " | 8 6 O/
began using WhatsApp to help travelers find the A ne pas manquer O
right offer, resulting in a 10X higher conversion customer satisfaction rate among those
rate compared to the usual website booking booking with WhatsApp*

experience.
68%

of direct contact from Brazilian
customers happened via WhatsApp*

Source: https://www.facebook.com/business/success/2-tui
*Results are self-reported and not identifiably repeatable. Generally expected individual results will differ.



https://www.facebook.com/business/success/2-tui
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BOOK

Convert travel
Intent into
bookings

Capture high travel intent and convert
bookings with your deals and promotions
using:

Advantage+ Shopping Campaigns

Advantage+ Catalog Ads for Travel




, our Al-powered suite

of automation ad products

L Automate your entire Campaign Setup .................................................................................................................................

o . .
These solutions enable automation across every step
End-to-end automation solutions of the ads creation process and help businesses connect with

the right audience, at the right time, in the right place.
Advantage+ shopping campaigns Advantage+ app campaigns

................................................................... or Select individual automation Ievers to address your business needs
N o —
= E
Audience Creative Destination Placement Budget

automation automation automation automation automation



ADVANTAGE+ SHOPPING CAMPAIGNS

Better performance

Advantage+ shopping campaigns

A A A

_I_ Al-powered .I. .I.
1 1
v

1
Destination

New machine-learning models from Meta automate !
creative, audience, optimization, budget and
destination levers to pair the right ad to the right
person, while maximizing performance. 31
advertisers who added Advantage+ shopping
campaigns to businesses-as-usual campaigns saw:

|
|
|
|
|
v

Creative

I
I
I
I
I
I
I
I
I
I

\

Optimization

|
|
I
|
|
|
|
|
|
|
|
|
|
|
|
|
|
v

7%  32%

‘improvement in cost ‘increase in return <

per action on ad spend

Source: Meta internal study on 31 advertisers from NA, APAC, EMEA, and LATAM from Jul-Sep 2022.
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CASE STUDY

9:41

facebook
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AirAsia MOVE wanted to find an ad solution that would reach the
company’s audience more efficiently and encourage them to
book a vacation. The team added an Advantage+ shopping
campaign to its usual photo ads ads. Through testing, AirAsia
MOVE discovered that combining an Advantage+ shopping
campaign with photo ads effectively increases online sales and
drives campaign efficiency.

BUSINESS OBJECTIVE
Increase online sales.

6% 5%

MEDIA TACTIC
Advantage+ shopping campaign.

19% 16%

increase in flight increase in increase in lower cost per
bookings return on ad flight searches flight search
spend

All results are self-reported and not identically repeatable. Generally expected individual results will differ.
Source: Meta case study, June 2024.

@ Fly AirAsia ©@ e X
4 . “

With over 130 destinations, pick your favourite and jet
off for an awesome holiday & 74

VY H 2™ mg
= OVER 130

DESTINATIONS
- WE'LL FLY YOU THERE &

we

¥ By om Keals Lumper
m * Kota Bharu « Penang « Kertajati
et Lombok « Perth « Ho Ol Ming City
MYR Osaka » Almaty .« v
P e 96 " oew Mewwd .

From local to international
gems .4

© 301

“Through this test, we discovered
that adding Advantage+
shopping campaigns to our
marketing strategy not only
improved cost efficiency and
reach, but also drove a
remarkable increase in flight
searches. We are very pleased
with the results and have plans
to leverage this machine
learning-driven solution moving
forward to enhance our
marketing initiatives.”

Pritham Yaramaka
Sr. Digital Marketing Manager,
AirAsia



CASE STUDY

easyJet

Boosting airline ticket sales
with Meta Advantage+

shopping campaigns

The European airline used a multi-cell Meta
conversion lift study to test the impact of
running an Advantage+ shopping campaign
alongside its business-as-usual strategy and
saw:

Source: Meta conversion lift study, October 16-December 10, 2023

@ easyJet ©

X

Deals are flying fast in easyJet's Big Orange
Sale. With up to 20% off flights. Grab 2024 by

the beach towel #GetOutThere

easyjet.com/en
The Big Orange Sale
With up to 20% off flights.

—

Book Now

86%

more purchases for Advantage+

shopping campaign plus usual strategy,
compared to usual strategy alone

49X

increase in incremental purchase

volume for Advantage+ shopping
campaign plus usual strategy,

compared to usual strategy alone

4X

higher incremental return on ad
spend for Advantage+ shopping
campaign plus usual strategy,
compared to usual strategy alone



, our Al-powered suite

of automation ad products

L Automate your entire Campaign Setup .................................................................................................................................

o . .

These solutions enable automation across every step
End-to-end automation solutions of the ads creation process and help businesses connect with
the right audience, at the right time, in the right place.

Advantage+ shopping campaigns Advantage+ app campaigns
................................................................... Or Select individual automation Ievers to address your business needs
0° o r—
A% ‘;, ”__c
Audience Creative Destination Placement Budget
automation automation automation automation automation



BOOK

Advantage+ catalog ads —

Come to our shop and check out some of new

Promote your entire catalog to interested shoppers. favorite fall drops!

Automation

Promote your entire catalog of static or video
creative with machine learning.

Personalization
Ciozy Colorful Sweater : Shop Now Brown
Connect relevant products to people 335
where they spend their time. .
QO Eric Liang and 120 others 23 Comments
0 Like (J Comment &> Share
Efficiency & oo

Drive efficient sales of your catalog. ft = O




3 AUTOMATION
Upload your catalog

Machine learning

optimizes . e 'E
performance A" A

wﬁza

Enable Advantage+ shopping campaigns for

Automatically serve relevant ads to interested shoppers
greater performance.

- Combine prospecting, remarketing and existing ﬁ — @ e
customer audiences under one campaign. focebook 08 focebook ae

Wind & Wool -
¢
Corme 10 our S70p and chech Ouf 3om OF fow
tavorie fal Srgen

Q
- Easier creative testing and less creative fatigue e

- Faster learning phase calibration




@ o
Upload existing

video assets to
your catalog

Introducing product-level video for catalog ads

- Leverage video assets for deeper product
storytelling and more personalization.

 Drive product discovery using video as an added
lever with broad audiences.

« Use product-level video in end-to-end
automated Advantage+ shopping campaigns or
creative automation Advantage+ catalog ads.

Instagram ® O ®

comet | mishka_song

spruce
Sponsored

Shop now

Qv

spruce Save the planet on a monthly basis.

A Q B ©6

cl" ? -

©

facebook Q ©

Endo Moto
Sponsored « &

Go anywhere with the all new, all-electric Endo 500.

Test drive today Book now Sign Ug

QR0 EricLi

1> Like ) Comment & Share

‘ Eric Liang
sh+9

Today’s release brings a much faster file format,

— N ~ —
ﬁ L_J ('\;_'/' - —




CASE STUDY

o——
9:41 wll = -

traveloka facebook + Q ©

@ Traveloka Indonesia @ e X o
ponsored (demo) - ¥
r a Ve O a Pesan hotel di Traveloka: pilihan lengkap, harga jujur ‘ ’

dengan banyak cara bayar!

higher return on ad spend for
Advantage+ shopping campaign,

The Southeast Asian travel company saw
compared to usual ads

a 14% increase in return on ad spend when
it ran an Advantage+ shopping campaign
on Facebook.

25%

o lower cost per thousand
Uik S — 7 S— impressions for Advantage+
shopping campaignh, compared
to usual ads

AC Sport Village

Casa Res
an di Traveloka Pesandi

Book Now



Meta Ads solutions map for Travel

AIRLINES

HOTELS

ONLINE TRAVEL
BOOKING

TOUR AGENCIES

ATTRACTIONS /
RECREATIONS

TRAVEL CREATORS

Copyright © 2024 by Boston Consulting Group. All rights reserved.
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Meta Special Offers

Standard Starter
Minimum Investment 20K USD SKUSD 3KUSD
(720K Baht) (180K Baht) (108K Baht)
Meta ad credit 10K USD 1,667 USD 1K USD
(360K Baht) (60K Baht) (36K Baht)
Advantage + Suite Advantage + Suite :
Collaborative ads Collaborative ads AEREEEEE & SRR

Campaign

Solutions Live Boosting Live Boosting Live Shobpin
CTM + Shopping CTM + Shopping : PRING
Shopping feature on
feature on Messenger feature on Messenger Messenger
Lead Ads Lead Ads J

Specific Framework X X @

Limited opportunity available in first come first serve basis until 2 September 5 PM.
Please consult with your Meta Client Partner for eligibility






