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Our investments  
in innovation and AI 
supercharge those 
connections to  
drive growth for  
your business –  
today and tomorrow



7% increase in overall time 
spent on Facebook1 and a  

6% increase on Instagram.2

+25% year-over-year growth in 
watch time across all video 

types in Q4 2023.3

2 billion people use WhatsApp  
each day to connect with friends, 

family and businesses.4 

Reels

DISCOVERY ENTERTAINMENT CONVERSATION

2:46 PM

Hi Greg! Check out our latest 
restock of house plants:  
luckyshrub.com

Assorted succulents
$5-15

Source: 1. Meta Q223 Earnings, Jul 2023. 2. Meta Q323 Earnings, Oct 203. 3. Meta Q4 earnings 2023. 4. Q3 Meta Earnings, Oct. 26, 2023.

People live their lives across  
Meta technologies and keep coming back 



Half the world’s 
population is  
actively using our  
apps, every day. 

3.27B
people that we estimate use at least 
one of our services on a daily basis.

Source: Meta Q1’24 Earnings, April 2024.



Tourist Arrivals by World’s Top Destinations  
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Source: United Nations World Travel Organization (UNWTO) statistics

Thailand is 
among the 
world’s top 
travel 
destination



Source: Tourism Authority of Thailand (TAT) Annual Report 2023

Meta is the best 
platform to inspire 
tourists all over 
the world to visit 
Thailand

25.5M  
visitors in 2023

2 of 3  
from outside 
ASEAN

Thailand Tourist Arrivals by Source Country in 2023  
(Million Visitors)
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We are in a place where we’ve 
shown that we can build leading 
models and be the world leader in 
AI. And we are just getting started.      

Businesses come  
to Meta to grow 
because our  
products work



Every dollar spent  
on our ads drives on 
average, three dollars 
and thirty-one cents  
in revenues for our 
advertisers in the US  

Spend

$1.00

Revenue

$3.31

3x
revenue for  
every dollar  
spent on our ads  
for US advertisers.  

Source: Meta Q123 Earnings, Apr 2023. 
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INSPIRE

Meta Ads for entire travel journey



Create awareness and showcase your 
destinations using: 

Video Ads 
Reels Ads

INSPIRE

Inspire travelers 
with your 
destinations



Engaged users are more likely to take action.

PEOPLE BUYPEOPLE FOLLOW PEOPLE MESSAGE

INSPIRE

Reels spark action

Source: Meta-commissioned research with GWI, 2023. Base: 6,758 heavy short-form video 
consumers (1,178 in Brazil, 1,110 in Germany, 1,178 in India, 557 in Japan, 515 in South Korea, 
1,113 in UK, 1,107 in US) aged 16-64 who are at least weekly Reels users.

of people surveyed have followed 
a business after watching Reels 
(+4pp more than TikTok). 

85%
of people surveyed have messaged 
a business after seeing their Reels 
(+10pp more than TikTok).

74%
of people surveyed have purchased 
a product or service after watching 
Reels (+5pp more than TikTok).

79%



Reels ads plug into the powerhouse performance 
marketing ecosystem of Meta—built on world-class AI
—to amplify outcomes for businesses. 

Adding Instagram Reels ads to business-as-usual (BAU) 
direct response campaigns significantly increased the 
likelihood of page visits, add-to-cart and purchases.1

Adding Facebook Reels ads to business-as-usual (BAU) 
direct response campaigns drove more incremental 
purchases per dollar spent than BAU campaign alone.2

Reels  
supercharge results

Source: 1. Page visits results are based on 12 lift studies, add to cart results are based on 13 lift studies, and purchase results are 
based on 11 lift studies. All studies were run from June 2022 to December 2022 by global advertisers from various verticals 
including Ecommerce, CPG, Retail, and Professional Services. Business-as-usual campaigns means Facebook Feed, Instagram 
Feed and Instagram Stories. 2. We conducted a 2-week long large-scale study measuring incremental effects with 14k global 
advertisers across multiple verticals in Q3 2022. Results showed that adding ads that were opt-in to Facebook Reels placement 
delivered 3% more incremental purchases per dollar spent compared to not opt-in to Facebook Reels placement. To minimize 
skew, we cap conversion counts at 5 for each user for any given ad account in the test. The result is statistically significant at 90%​.

INSPIRE



CASE STUDY

23%
lower CPA for young 

target audience [18-24]  Centara Hotels 
& Resorts
Leading hotel brand in Thailand significantly 
expands its reach and drives traffic by 
adopting Reels + Stories, achieving 23% lower 
CPA among young target and 10% higher 
reach compared to business-as-usual 
campaign without Reels + Stories.

7.8x
higher traffic  compared 

to BAU video creative

10%
higher reach compared 

to BAU campaign

Source: Facebook case study, Study period: October 25 – November 24, 2022



CASE STUDY

Qatar Airways
Qatar Airways worked with Meta Creative Shop to 
create new hero brand films to reach people on 
Instagram in a variety of moods and mindsets, 
including Stories, Reels and long-form video. 

The brand films showcased the journey of getting to 
the World Cup from all around the world, with the 
accompanying camaraderie, excitement and 
anticipation brought to life through the renowned 
rock anthem “We Will Rock You”. 
 

13pt
Increase in ad recall

Dates: 01 September – 16 September 2022

4.9pt
Increase in brand 

awareness



MAKE IT ENTERTAINING
Mix audio, visual effects and 

creative storytelling to provoke 
an emotional response.

MAKE IT DIGESTIBLE
Combine pace, value and clear 

communication to captivate and 
communicate your audience.

MAKE IT RELATABLE
Use recognizable Stories, visual codes 

and shared behaviors to establish a 
personal connection with your viewer.

Take your campaign to the next level
Once you’ve mastered the essentials, explore creating in the language of Reels



Meta Ads for entire travel journey

PLAN



Capture travel consideration and drive 
research of destinations and iitnerary 
planning using : 

Partnership Ads  

Click-to-Message Ads  
(Messenger, IG Direct, WhatsApp)

PLAN

Help travelers 
plan their trips 



Collaborating with creators is a 
unique opportunity to harness 

authenticity and reach.

PLAN



Uses signals from both creator and brand handles 
for stronger ranking and performance

Ensures content reach beyond the creator's 
audience

Recent updates have made partnership  
ads more simple and functional

Partnership ads (aka Branded Content Ads), allow you to 
run ads with a creator or other partner's handle to scale 
your collaborations. Incorporating partnership ads into 
your business-as-usual campaigns is the most 
performant way to run creator content on our platforms.

PLAN

Partnership ads



18%
lower cost per click

By adding partnership ads 
to business-as-usual ads:

25%
higher click-through rate

22%
higher thruplay rate

21%
higher 3s video playrate

Reels partnership 
ads see better 
video engagement
Partnering with creators to make 
Reels allows businesses to jump  
on real-time trends. 

PLAN

Source: Statistical meta-analysis of 12 lift studies that were run from Sept 2022 to 
June 2023 by global advertisers from various verticals that only delivered to Reels.



Source: “Impact of creator marketing on brand building and shopping” Study by YouGov (Facebook-commissioned online study 
of people aged 18+, weekly users of Facebook and/or Instagram, followers of creators, Aug-Sep ‘21). Micro-Creators: creators 
who address more of a niche market with less than 100,000 followers. Numbers are based on unweighted average across the 
following countries: United States, United Kingdom, Mexico, Japan, France, Germany, Brazil, and Australia

25%
follow mostly or only 
social media stars or 

macro creators

18%
follow mostly or only  

micro-creators

42%
follow a mix of both

Consider a mix of macro-  
and micro-creators
Creators can range from celebrities to the neighbor next door, from macro creators (100k – 

1MM followers) to  micro-creators (~50k followers). From a study of people aged 18+ who 

are weekly users of Facebook and/or Instagram and who also follow creators, we learned:

Most users follow a mix of social media stars and micro-creators. It is important to consider  

the creator spectrum to understand what resonates most with your consumers.

Tech Bucket  
Hat in Sage

PLAN



CASE STUDY

Raising brand awareness with 
engaging creator-built 
Facebook video ads

Source: https://www.facebook.com/business/success/accor

The French hotel and resort operator increased ad recall 
by 15.3 points after it added creator-built video ads to 
its usual video ads on Facebook and Instagram, compared 
to using its usual ads alone.

“We wanted a way to optimise our 
investment in Reels. Working with 
Meta, we selected creators that 
we felt would resonate with our 
audience and, together, built video 
ads in the ‘language’ of Reels. This 
had an impactful outcome on the 
campaign—not only did it attract 
new customers, but also 
significantly improved campaign 
metrics when added to our 
business-as-usual strategy.” 

Joanna Grenade 
Media Campaign Manager 
Accorlift in top-of-mind 

awareness lift when using 
creator-built video plus 
usual video ads, compared 
to the usual ads alone

2.6X
lift in ad recall when using 
creator-built video ads plus 
usual video ads, compared to 
the usual ads alone

15.3-pt
lift in consideration when 
using creator-built video 
ads plus usual video ads, 
compared to the usual 
ads alone

1.2X



At least  
1 in 3

APAC consumers chat with 
businesses once a week

Messaging businesses 
is a way of life  
for consumers 

Note: Consumers: n = 4396 (cover only BM Users); overall data across 7 markets in APAC 
Source: BCG & Meta Survey on Consumers and Businesses Behavior on Business Messaging (2022)



It’s already happening at scale,  
especially here in Thailand

78%
of online adults in Thailand 
message with a business at 

least once a week  

Kantar1

79%
of online adults in Thailand  

say they want to be able to communicate 
with businesses through messaging 

Kantar1

1Business Messaging Usage Research by Kantar. (Meta commissioned online study of 5,504 online adults in BR, MX, ID, TH, VN, UK, DE, ES, FR, IN, US), April 2022."



Scale reach with our users and drive discovery across 
different platforms with ads that click to Message

Ads that click to Instagram

Monthly  
active people1

1.0B
Monthly  
active people2

2.0B

Ads that click to WhatsApp

People on  
the platform1

1.3B

Ads that click to Messenger

SCALE WITH ADS 
THAT CLICK TO MESSAGE

1Facebook Earnings Call, Q1 April 2022 
2WhatsApp Internal data, April 2021 



DISCOVERY CONSIDERATION SERVICE PURCHASE RE-TARGETING

META FULL-FUNNEL 
ECOSYSTEM

Meta Business Messaging keeps your customers 
engaged throughout their journey



CASE STUDY

Growing traveler 
engagement with 
WhatsApp

Source: https://www.facebook.com/business/success/2-tui 
*Results are self-reported and not identifiably repeatable. Generally expected individual results will differ.

The international tourism brand implemented 
WhatsApp marketing messages, which drove up 
to 7X higher customer engagement than emails.

7X
higher open rate for WhatsApp 
messages compared to emails 

(Netherlands)*

5X
higher open rate for WhatsApp 
messages compared to emails 

(Belgium)*

2X
more website traffic from 

WhatsApp messages compared 
to emails (Netherlands)*

https://www.facebook.com/business/success/2-tui


CASE STUDY

Growing online 
travel bookings 
with WhatsApp

Source: https://www.facebook.com/business/success/2-tui 
*Results are self-reported and not identifiably repeatable. Generally expected individual results will differ.

The all-inclusive travel and tourism operator 
began using WhatsApp to help travelers find the 
right offer, resulting in a 10X higher conversion 
rate compared to the usual website booking 
experience.

10X
higher conversion rate from adding 
WhatsApp conversations, compared to 
usual website booking experience in the 
same time period*

13%
lift in leads from adding WhatsApp as a 
channel in countries where Club Med is 
not available by phone*

86%
customer satisfaction rate among those 
booking with WhatsApp*

68%
of direct contact from Brazilian 
customers happened via WhatsApp*

https://www.facebook.com/business/success/2-tui


BOOK

Meta Ads for entire travel journey



Capture high travel intent and convert 
bookings with your deals and promotions 
using: 

Advantage+ Shopping Campaigns 

Advantage+ Catalog Ads for Travel

BOOK

Convert travel 
intent into 
bookings



Like Meta Advantage, our AI-powered suite  
of automation ad products

Budget  
automation

Audience 
automation

Creative 
automation

Placement 
automation

Destination 
automation

Automate your entire campaign setup

These solutions enable automation across every step  
of the ads creation process and help businesses connect with 
the right audience, at the right time, in the right place. 

End-to-end automation solutions

Advantage+ shopping campaigns Advantage+ app campaigns

or select individual automation levers to address your business needs



ADVANTAGE+ SHOPPING CAMPAIGNS

17%
•improvement in cost 
per action

32%
•increase in return  
on ad spend

Advantage+ shopping campaigns

Targeting

Optimization

Creative

Destination

AI-poweredNew machine-learning models from Meta automate 
creative, audience, optimization, budget and 
destination levers to pair the right ad to the right 
person, while maximizing performance. 31 
advertisers who added Advantage+ shopping 
campaigns to businesses-as-usual campaigns saw:

Better performance

Source: Meta internal study on 31 advertisers from NA, APAC, EMEA, and LATAM from Jul-Sep 2022.
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BUSINESS OBJECTIVE 
Increase online sales.

MEDIA TACTIC 
Advantage+ shopping campaign.

CASE STUDY

All results are self-reported and not identically repeatable. Generally expected individual results will differ. 
Source: Meta case study, June 2024.

AirAsia MOVE wanted to find an ad solution that would reach the 
company’s audience more efficiently and encourage them to 
book a vacation. The team added an Advantage+ shopping 
campaign to its usual photo ads ads. Through testing, AirAsia 
MOVE discovered that combining an Advantage+ shopping 
campaign with photo ads effectively increases online sales and 
drives campaign efficiency.

“Through this test, we discovered 
that adding Advantage+ 
shopping campaigns to our 
marketing strategy not only 
improved cost efficiency and 
reach, but also drove a 
remarkable increase in flight 
searches. We are very pleased 
with the results and have plans 
to leverage this machine 
learning-driven solution moving 
forward to enhance our 
marketing initiatives.” 
 
Pritham Yaramaka 
Sr. Digital Marketing Manager, 
AirAsia6%

increase in flight 
bookings

5%
increase in  
return on ad 
spend

19%
increase in 
flight searches

16%
lower cost per 
flight search



CASE STUDY

Source: Meta conversion lift study, October 16–December 10, 2023

86%
more purchases for Advantage+ 

shopping campaign plus usual strategy, 
compared to usual strategy alone

4.9X
increase in incremental purchase 
volume for Advantage+ shopping 

campaign plus usual strategy, 
compared to usual strategy alone

4X
higher incremental return on ad 
spend for Advantage+ shopping 

campaign plus usual strategy, 
compared to usual strategy alone

Boosting airline ticket sales 
with Meta Advantage+ 
shopping campaigns 

The European airline used a multi-cell Meta 
conversion lift study to test the impact of 
running an Advantage+ shopping campaign 
alongside its business-as-usual strategy and 
saw:



Like Meta Advantage, our AI-powered suite  
of automation ad products

Budget  
automation

Audience 
automation

Creative 
automation

Placement 
automation

Destination 
automation

Automate your entire campaign setup

These solutions enable automation across every step  
of the ads creation process and help businesses connect with 
the right audience, at the right time, in the right place. 

End-to-end automation solutions

Advantage+ shopping campaigns Advantage+ app campaigns

or select individual automation levers to address your business needs

Advantage+ Catalog Ads



BOOK

Promote your entire catalog to interested shoppers.

Advantage+ catalog ads 

Automation
Promote your entire catalog of static or video 
creative with machine learning.

Personalization
Connect relevant products to people  
where they spend their time.

Efficiency
Drive efficient sales of your catalog.



Enable Advantage+ shopping campaigns for 
greater performance. 

• Combine prospecting, remarketing and existing 
customer audiences under one campaign. 

• Easier creative testing and less creative fatigue 

• Faster learning phase calibration

Machine learning 
optimizes 
performance

AUTOMATION
Upload your catalog

Automatically serve relevant ads to interested shoppers



AUTOMATION AND 
PERSONALIZATION

Upload existing 
video assets to 
your catalog
Introducing product-level video for catalog ads 

• Leverage video assets for deeper product 
storytelling and more personalization. 

• Drive product discovery using video as an added 
lever with broad audiences. 

• Use product-level video in end-to-end 
automated Advantage+ shopping campaigns or 
creative automation Advantage+ catalog ads.



CASE STUDY

Traveloka
The Southeast Asian travel company saw 
a 14% increase in return on ad spend when 
it ran an Advantage+ shopping campaign 
on Facebook.

14%
higher return on ad spend for 

Advantage+ shopping campaign, 
compared to usual ads

23%
lower cost per thousand 

impressions for Advantage+ 
shopping campaign, compared 

to usual ads
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Meta Special Offers

  Extra Standard  Starter

Minimum Investment  20K USD 
(720K Baht)

  5K USD 
(180K Baht)

  3K USD 
(108K Baht)

Meta ad credit  10K USD  
(360K Baht)

1,667 USD  
(60K Baht)

1K USD  
(36K Baht)

Solutions

Advantage + Suite 
Collaborative ads 

Live Boosting 
CTM + Shopping 

feature on Messenger 
Lead Ads

Advantage + Suite 
Collaborative ads 

Live Boosting 
CTM + Shopping 

feature on Messenger 
Lead Ads

Advantage + Shopping 
Campaign 

Live Shopping 
Shopping feature on 

Messenger

Specific Framework X X

Limited opportunity available in first come first serve basis until 2 September 5 PM. 
Please consult with your Meta Client Partner for eligibility




