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Catalog Product Video
turns engagement into
results, using automation
to deliver either images
or videos of catalog
Iitems based on what
shoppers are most likely
to engage with.

Catalog product video allows you to upload video
assets directly into a catalog at the product/SKU level.

i Shop now

@kaiblue shows off our new moisturizer

Single Product CPV



Advantage+ catalog ads are part of Meta Advantage+

End-to-end solutions

The most efficient way to reach your campaign goals by applying Al across your campaign.

Available for sales, app and leads campaigns.

oo

'Q Advantage+ sales campaigns* §§ Advantage+ app campaigns @ Advantage+ leads campaigns

Single-step solutions

Select individual automation levers to address specific needs.

Available for all campaign objectives.
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Audience automation Placement Budget Creative automation Destination
Advantage+ audience automation automation Advantage+ creative automation
Advantage custom audience Advantage+ placements Advantage+ campaign Advantage+ Advantage+
budget catalog ads destination

Advantage lookalike

Advantage+




Catalog product video empowers you to combine
personalized targeting with immersive video creative
at scale to drive efficient campaign performance

Scale
video creative

Advertisers can extend existing

investments in video production

across all Meta placements with
Reels, Feed, Stories & Video.

Deliver creative
personalization

Machine learning identifies and
targets the highest value customers
and delivers personalized and
high-performing creative at scale -

choosing between images or videos.

&
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Improve product
discovery

New capability that helps catalog
advertisers more efficiently
incorporate video as an incremental
lever to drive product discovery,
especially with broad audiences.



Catalog product video
allows you to drive
performance outcomes
through video at scale

o Lift in omni-sales by using product video for
8 8 /o catalog ads, compared to using still catalogs
due to increased Reels delivery & video
0 Delivery in Reels placement by using product
1 9 /O video for catalog ads, compared to 0% using
still catalogs

o Higher reach by using product video for catalog
8 5 /o ads, compared to using still catalogs

All results are self reported and not identically repeatable. Generally
expected individual results may differ. Source: Meta case study 2025

“Catching attention today is
harder than ever, so delivering
a personalized experience is
key. Catalogue product videos
helped Pandora do just that --
delivering relevant and
personalized ads... to better
reach users with reels where
they spend a significant
amount of their time,
previously a challenge with
still catalogs. Catalog ads with
video outperformed our usual
strategy and proved to be the
perfect solution for boosting
sales and delivering
personalization at scale.”

Roxana Sandru
Paid Social Manager
Pandora


https://app.highspot.com/embedded_content/25998c2281423de4621c4d180d23c6848dfa55c8?overlay=true

Meta technologies don’t just
help you get discovered.

It’s where
discovery
becomes action.

Pay for 1, Get 5
» Starting at

$14/Month



https://app.highspot.com/embedded_content/23607b7754d433266fb414721f261cff505f3d2b?overlay=true
https://app.highspot.com/embedded_content/11244bd34cebb5e6cbdd783d43741266a6b30bae?overlay=true
https://app.highspot.com/embedded_content/3af1f64ba7a184e57047370c2e916fb441b2df29?overlay=true

Brand and product assets often feel disjointed. Catalog
product video can help build cross-campaign cohesion.

Good times. Great vibes. Shop our
newest items now.

& SHOP NOW

)

Original brand asset Brand asset repurposed for catalog product video


https://app.highspot.com/embedded_content/0657bb16380730a105eabe7385c9e6830bf8a68a?overlay=true
https://app.highspot.com/embedded_content/32b8df05b7ffb82aa2f6a3ca0a9ce1d32cef6554?overlay=true

)t's start

Catalog product video allows you to build
cohesive full funnel campaigns

Awareness
Hero videos

(: polonaamy and hm

Shop now >
Shop now >

Shop now >
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hm Let’s start the summer with @ polonaamy

Qv . W

hm Viscose Dress with Narrow Shoulder Straps
hm Shop Now Your look this summer?

Ready to make waves with @gio.med this summer!

Consideration Purchase
Short edits, product focus Catalog Product Video



Catalog product video is available across these formats

Catalog product video leverages automation and product ranking to deliver not only
the most relevant products, but also the most performant creative asset to the right user.

Feed Stories
7 . Zoomture o X Sample primary text
L

Sponsored (demc) + &

Product with all video ratios

Lol |alueur &

Globally inspired products for the modern...

& SHOP NOW & SHOP NOW
- = Zoomture
= - . Sponsore: d (Demo)
R R

Single media Collection Single media Carousel Single media Carousel

ww'w.google.com
Headline: Product 19

Shop now



https://app.highspot.com/embedded_content/abaab989aef5dd0eac8563ad7b605e1a941e9ae4?overlay=true
https://app.highspot.com/embedded_content/38e42eadd6211b180ca7b43e615ab19f941fc09f?overlay=true
https://app.highspot.com/embedded_content/0e5326d0201d21ced58636e6bd49e9025b05b13d?overlay=true
https://app.highspot.com/embedded_content/b6495459cb8b62906713ca1d44ba8c22b826e1c7?overlay=true
https://app.highspot.com/embedded_content/55db1a73d702e9ee461322f677c3e5c638574db3?overlay=true
https://app.highspot.com/embedded_content/6f4019987ab1c1ac42e077104cc01118a287ef0f?overlay=true

Creative considerations for
catalog product video

Open with a Include human presence Add visual dynamism to
thumb-stopping hook your product showcase



https://app.highspot.com/embedded_content/25998c2281423de4621c4d180d23c6848dfa55c8?overlay=true
https://app.highspot.com/embedded_content/7440d49641127e56d8b780a575cc99beaf7d8c10?overlay=true
https://app.highspot.com/embedded_content/4344063a1fbc2884c0ab65df9e5dc1ca59d07c3e?overlay=true
https://app.highspot.com/embedded_content/949bbac13e86148b32cf312bc9fc5037265e07d0?overlay=true

Hooks

Great videos ‘nail the hook’ to capture
attention in the first couple of seconds

IVESHOP  CREATIVE SHOP  CREATIVE

Visual hooks Audio hooks Text hooks
Open with a shot that’s Use sound effects, Write a text opening that
eye catching, unexpected music or voiceover to connects your brand or

or intriguing. stop the scroll. product to your audience.

Hooks can be visual, audio or text based - or all
three. Whichever type of hook you create,
here’s a few things to remember:

Hook early

An early hook sets the tone and tells your
audience what to expect. It’s your chance to
answer the unspoken question: “Why should |
care?”

Product / brand early

Make the product, experience or service the star
and make sure it’s visible from the start.
Consider integrating brand elements like colour

or typography.

Work within the safe zone

Make sure all important elements (logo,
subtitles, graphic design elements) fit within
the safe zone.



https://app.highspot.com/embedded_content/0ff83152ce47e3df1e544b6ece8751c953a848d9?overlay=true
https://app.highspot.com/embedded_content/63368ca4dcdfcff01240ecf54e14380c796be455?overlay=true
https://app.highspot.com/embedded_content/00dd726b213bee73d947ac36d4287704107610ca?overlay=true

Open with a thumb-stopping hook
Visual hooks

. 5 I"y

Emotional visuals

Striking imagery

A visual hook captures attention often before a single word
is read or heard.It’s the “mic drop” moment for the eyes.

Striking Imagery:
Unexpected colors, bold graphics, or unusual scenes

Emotional Visuals:
Expressive faces, joyful reunions, or relatable moments

Demonstration:
Showing a product in action in a way that’s instantly clear
and compelling.

FOMO/Urgency:
Countdown timers, “only 3 left!” banners, or visuals that
create a sense of scarcity.


https://app.highspot.com/embedded_content/949bbac13e86148b32cf312bc9fc5037265e07d0?overlay=true
https://app.highspot.com/embedded_content/87f6094073135c58aaede66c590d704cdd585087?overlay=true

Open with a thumb-stopping hook
Audio hooks

Original audio makes your catalog video feel native, relevant,
and thumb-stopping. You can use it just for your hook, or as
the ‘audio glue’ that holds your catalog video together.

Option 1: The Audio Hook to Soundtrack Transition

Grab your viewer's attention immediately with a punchy
original audio hook in the first few seconds, like a spoken
question, or a distinct sound effect. Once you've stopped their
R 1ou Inowwith Expeda, scroll, smoothly fade into an engaging background soundtrack
to carry them through the rest of the catalog.

Option 2: The Continuous Soundtrack

Set a consistent mood and energy from start to finish by

running a carefully selected soundtrack throughout the entire
B - video. This approach works incredibly well when you time your

Original audio Continuous hook visual catalog transitions to perfectly hit the beat of the music



https://docs.google.com/file/d/17-uNDuVlKal0CSwNS8KhxeHqicbujIKy/preview
https://docs.google.com/file/d/1j9I_wNTJ28WSGMzVm1BSKPjHtvJbMT3d/preview

Open with a thumb-stopping hook

Text hooks

Value promise

Build anticipation

. WHAT TYPE OF RUNNER ARE YOU?

- e " —

Question / Invitation

A text hook is a short phrase, question, or
statement that quickly captures your
audience’s attention and encourages them to
keep reading or watching.

It uses words to spark curiosity, highlight a
problem, make a claim, or connect emotionally.
Text hooks can be especially powerful if there
is a clear role for the brand.

Pro tip! If you're
including a text hook,
make sure you place it
in the top and centre of
the screen, within the
safe zone.



https://docs.google.com/file/d/1VQ2AdkoP8YfHWCulwTzVaz2xxBXKUQn-/preview
https://docs.google.com/file/d/1ixxjNh1f33MQotc6ifTKeKDiPXyi5qse/preview
https://docs.google.com/file/d/10OuTjr7rq_Ime-qHaQNwlv8CrEV2Pnac/preview

Open with a thumb-stopping hook
Text hooks: unblank the page with a little help from Al

Prompt 1 Prompt 2

Try again. These don’t sound like they are coming

Based on what you know about my brand, please write hooks
from the consumer. Can you uplevel your effort?

focused on [add motivator or emotional benefit of product]

Iteration is part of the
process! We kept

refining our prompts
Write five hooks that dramatize the problem, or the need for here to get to aresult

we were ha with.
someone to use our product and write five hooks that emphasize PPy

the solution of using our product. These should be written from the
perspective of a consumer. Please deliver your results in a table
with headers for each text hook and for key visuals.

Prompt 3

These are better, but can you be more unexpected
and less cheesy? Tap into social media meme-like cues.

Reminder that a hook should be interesting and unexpected. We
rely on hooks to grab attention in the first few seconds of a video
ad. So make sure you deliver unexpected, thumb-stopping hooks. Prompt 4

Now imagine the hooks as a [insert story type] with all the
ways we can solve the problem or be the solution.



Open with a thumb-stopping hook
Text hooks: looking for something a little more off the shelf?

If you’re looking for a more concrete start
point, take a look at our hooks libraries,
which are organized by common hook
types and by vertical. Explore how to
make these your own and unique to your
business or product.

Try these hooks for your fashion Reels ads

Dramatize the POV: You're looking at a tired How | think | look: POV: you're stressed about Sick of sacrificing style for Watch me stress about finding

wardrobe... changing trends... comfort? the perfect shoes for my fit...
Y
problem How | actually look:
Start with an POV: Tried wearing last Not fashionable: Try wearing clothes that are Wore the same fit three days in Wearing a *fashlon trend” not
b d alt ti season's shoes to a wedding Fashionable: two sizes too small to make a arow and thought no one made for my body type
absurd alternative statement! would notice..,
Start with a Eugh don't let these fashion | hate fashion brands that have The shoes that will ruin all The one fashion trend that's What NOT to wear to & job
3 “trends” ruin your style.., limited sizes X other shoes, .. totally overdone.., interview.,,
negative tak

Use a hook to tease
a promise

Psstt. Wanna know the secret
to pulling off the latest trend?

This style>>

Easy fashion hacks

Colour combaos | used to wear
VS NOW...

The surprising way to style
your favorite piece...

Ask a question

Into fashion? Welcome to our
account...

How do | style my favorite
dress for different events?

What's the secret to pulling off
bold fashion?

How do | build a capsule
wardrobe that actually works?

What's the best way to care for
my luxury handbag?

Look to trends Every man should have shirts *This isn't a fashion show" Millenial vs Gen Z fashion: “Thanks, it's all from [fashion It's serving fashion...
in these colours.... brand]”
Start with Can a $20 dress really be as Is it really worth Investing in a Can fashion really be I tried this trend so you don't Is fast fashion really that bad?
skepti cism good as a designer ona? luxury handbag? sustainable? have t00...
Give a reminder Your spring wardrobe is Reminder: your wardrobe A reminder that you don't need | GRWM for [seasonal event) Reminder: Mother's Day is

calling....

needs & summer refresh!

10 jump on every fashion trend

coming up...

Download all hooks libraries here



https://view-su2.highspot.com/viewer/3a453ff5873e2cc1e0782d1712e2befd

Include human presence

The timeless power of human connection

Single human, eye contact) 81 O/
leveraged for the digital (0
environment could lead to: higher effectiveness

Source: Kantar ran 5 LIFT ROI studies for US, Canada, Germany, France, and Thailand markets, analyzing
campaigns and creatives aired in calendar Years 2021-2023: 56,984 creatives, 1,295 campaigns and 13.1 billion
impressions. Adoption rate is the percentage of total campaigns where a feature is present

Want to stop the scroll? Put a human in the frame!

Relatability: Audiences are hardwired to connect with faces,
emotions, and genuine reactions. A real person on screen
instantly makes your brand feel more approachable and

trustworthy.

Authenticity: Whether it’s a creator, a customer, or your own
team member, human presence signals “this is real”

Credibility: People believe people. A friendly face or a passionate
employee can deliver your message with more impact than any

stock footage ever could.


https://app.highspot.com/embedded_content/07a60d7841120a92ef46da36c87b5e6068dc7098?overlay=true
https://app.highspot.com/embedded_content/047bc82c344f18a7c13cd6c36430b22a67df7d93?overlay=true

Include human presence
Shoot multiple opening hooks with people

It might not be feasible to create video with
people for every product in your catalog, but
what if you put people in the hook?

Build up your library of people-focused video
clips to use in your hooks. Hooks like these can
be mixed and matched with any video.

Work with creators or your own employees to
shoot as many of these intro hooks as you can.



https://app.highspot.com/embedded_content/a7c4c41aab6da32eea87d10b8182e51107f49b9e?overlay=true
https://app.highspot.com/embedded_content/6b12b8bdd85367b1b24ea1bade77360356a0d676?overlay=true
https://app.highspot.com/embedded_content/8526e64dbc8cf015604aab7b0d92219830aea602?overlay=true

Include human presence
Use human presence for your background video

Injecting human presence into the body of
your ad is easily done with some background
video.

Your video clips don’t need to be long, they just
need to have people in them. Here’s a few ways
to think about the types of people-centric
background video you could create:

(>)  Video clips of someone delivering
a parcel to a customer

Video clips of someone opening a
box - shot as if from the inside

reacting to your product - delighted!

©
© Video clips of someone’s face
©

Shoot your clips by category: someone
cooking in a kitchen for all your kitchen
appliances; someone frolicking in the
waves for your beachwear.


https://app.highspot.com/embedded_content/358aef6b77add9bb98c1b92ef7fc717cf865ecea?overlay=true
https://app.highspot.com/embedded_content/33070b5f015a6c116ccc0bc20db0609ed7793ef8?overlay=true
https://app.highspot.com/embedded_content/db9e2a8dd1d81f1cff28f28c2b7503a3ea4490ee?overlay=true

Include human presence

Leverage UGC, affiliate or creator content

Lo-fi, relatable content works really well in
Catalog Product video. So lean into
authenticity over polish.

If you have an affiliate program, explore
whether that content could be used in your
catalog. Or you could engage a few creators to
shoot ‘demotainment’ style videos for your
products (they don’t have to be big names -
remember, lo-fi and relatable is the name of the
game).

Instagram’s creator marketplace could help
you find your next UGC creator squad.

Learn more about it here.


https://view-su2.highspot.com/viewer/200cc5794d2d775f3787b42b0644c373
https://app.highspot.com/embedded_content/d8b59a4aa8ec57b757b4c9d78390377de2ece3e6?overlay=true
https://app.highspot.com/embedded_content/87d558461cef5faf210a41c59377c2c672a7bd28?overlay=true
https://app.highspot.com/embedded_content/e43fefa10bea011ccdf37e40305105ae514bca9a?overlay=true

Product showcase
Create or use video with visual dynamism

Product image safe zones
When shooting, make sure to account
for the product’s placement.

Use texture intentionally

Your texture video can convey a mood,
help with branding, showcase a
moment (ie. Holiday), highlight what’s
unique about your brand or even
introduce human presence.

o - Ta - Visual dynamism (animation, 7 0 higher
Dive into your next look l ' : : 3 animated Supers and paCing ) 4 /O g

shot changes) resulted in effectiveness

Use background video with ~ Create simple lo-fi Use editing software to add
motion and energy to bring  videos showing your your product into stock of
life to product shots. product in use. Al generated backgrounds

Source: Kantar ran 5 LIFT ROI studies for US, Canada, Germany, France, and
Thailand markets, analyzing campaigns and creatives aired in calendar Years
2021-2023: 56,984 creatives, 1,295 campaigns and 13.1 billion impressions.
Adoption rate is the percentage of total campaigns where a feature is present


https://docs.google.com/file/d/1aQw6K6hvqMHnT303jnNg3yuhzqBz0Nta/preview
https://docs.google.com/file/d/1NDjY9kZaqd70GKdtHAEslv3HGhk05esj/preview
https://app.highspot.com/embedded_content/7440d49641127e56d8b780a575cc99beaf7d8c10?overlay=true

Add visual dynamism to your product showcase
Shoot or source a library of background video

Video backgrounds are an easy way to bring
some feeling into your static ads.

& U i'i’hilf ' f‘:‘f? k- . : fetinA |
W | e holdayer - Placing your existing Image asfsets or message
W i fddi on top of a background video is a great way to
o F s make your ads more captivating and fit for

. B
A

Reels. Head to any stock library and purchase
royalty free video assets, ask your preferred Al
assistant to help you out, or shoot your own.
You can use background video to:

(=) Add a seasonal theme

Convey a mood or product attribute

Communicate some brand elements

© © O

Feel more relatable through human presence


https://app.highspot.com/embedded_content/32b8df05b7ffb82aa2f6a3ca0a9ce1d32cef6554?overlay=true
https://app.highspot.com/embedded_content/6ce08e33289c9272097d055a5e8e2e350c8cf570?overlay=true
https://app.highspot.com/embedded_content/e8973643e99be37900b9affc418d6bf866c3f2b1?overlay=true

Add visual dynamism to your product showcase
Brief creators to fill your background video bank

If you’re partnering with a creator, think laterally
about how they can help you create additional
video content

Rather than giving a brief to a creator that focuses on outputs
(e.g. “areel and a story”), brief them to create multiple inputs
to fuel your content machine.

Future-facing, expansive
Traditional, brief

harrow brief “Create 2 x 9:16 videos, with
5 alternate hooks and 10

“Create one Reel, one
textural background videos”

Story and one post”



https://app.highspot.com/embedded_content/05e0d27aefe648e4259969ad34cb2c8d87d7f03b?overlay=true
https://app.highspot.com/embedded_content/3108d7e6ffda30a736766853209825726048d5ee?overlay=true
https://app.highspot.com/embedded_content/6ce08e33289c9272097d055a5e8e2e350c8cf570?overlay=true
https://app.highspot.com/embedded_content/062ab9f951e9151e7d567187305d214c5fb7093a?overlay=true

Try this recipe for creating immersive product video
from existing video clips and catalog statics

Intro clip Pulled by Meta QOutro clip catalog product video

technologies from I
the catalog



https://app.highspot.com/embedded_content/26f7842b17088c1c7ef9501fda1d6129d8b4d75b?overlay=true
https://app.highspot.com/embedded_content/6c524561d4b5130cc069a20a03636e28ba7dfc05?overlay=true
https://app.highspot.com/embedded_content/25998c2281423de4621c4d180d23c6848dfa55c8?overlay=true

No video? No problem. Here are some ways you
can turn impactful images into engaging video.

TEMPLATES PHOTO DUMPS Al ENHANCEMENTS

N MRRERNGS. 14 )
'Y SOFTFOCUS y
’. \\&:’

& ] ® : '

i
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Templates are an easy start point for any video. Even if you only have a single image, you can still Your current video editing software may be

Simply upload your existing assets, and animate it in different ways and stitch it into a able to apply simple enhancements. Edits

customize as little, or as much as you want. - ) o
’ y video from Instagram has in-built image

enhancement features.


https://app.highspot.com/embedded_content/6551cbcfc62919c10c5fdfb6253a833df27cf581?overlay=true
https://app.highspot.com/embedded_content/33070b5f015a6c116ccc0bc20db0609ed7793ef8?overlay=true
https://app.highspot.com/embedded_content/c38a23dc61c5491afe5a54f72a760e785b523a89?overlay=true
https://app.highspot.com/embedded_content/3f4ebe04446d2291c937673a1318742531f20e18?overlay=true
https://app.highspot.com/embedded_content/5f726389d173b17e46c2e4f67dd587f21efc4743?overlay=true
https://app.highspot.com/embedded_content/b20016b85e054d66b4232c9007db123e54c3f772?overlay=true

And finally...
End as strongly as you start with a clear call to action

(>  Astrong CTA in catalog ads should be clear and
direct. Keep it short and action-oriented (think
1-3 words like “Buy Now” or “Get Quote”), and
make sure the button visually pops with solid
color and high contrast so it doesn’t disappear
into the design.

>)  Set expectations upfront with specific
language (“See Details” > “Learn More”) and
maintain a friendly, inviting tone. Emojis can
help, but test them before you party too hard.

&)  Personalise when you can to make the click feel
worthwhile, and never let clutter crowd the
CTA’s spotlight. Most importantly, continuously
A/B test and monitor performance if clicks drop,
it’s time for a refresh.

& SHOP NOW



https://app.highspot.com/embedded_content/9b2f946fe7a2a38ce4951ac1442100f8f436908c?overlay=true
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Production tips

Everything you need to know about aspect ratios,
video coverage, the safe zone and audio.

Fwe sunmes mr you'ss

(?ﬁwd{i; brand
! Shop now



Catalog product video optimal aspect ratios varies
across placements and formats

f (©
Feed Stories Reels Feed Stories Reels
Carousel Not live 9:16 9:16 Not live 9:16 4:5
Collection 45 Not live
Single Media 4:5 9:16 9:16 4:5 9:16 9:16

We are temporarily disabling the Carousel Feed placement (IG and FB) for Catalog Product Video as we work on some internal fixes with a view to enable it again in the coming months. The delivery to all other

placements and formats is not affected by this temporary change, including CPV Carousel on Reels & Stories placements.




Always create (at least) 2 versions: 9x16 for single media
placements, and 4x5 for carousel placement

LA REDOUTE
Blini lamp



https://app.highspot.com/embedded_content/98c4b1084ab1928fa3b40cbaa61d6716fc617157?overlay=true
https://app.highspot.com/embedded_content/72ec6d233a5f86c4fad4dd48b352076af347a69c?overlay=true

Adhere to the 9:16 safe zone to set your campaign up
for optimal liquidity across all placements.

9:41 all T .

Top 5 Rental Tips
—

Download a desktop-based template
in PowerPoint, Keynote or Photoshop
and check your key elements are
within the Reels safe zone.

©Qv W Download PPT

@RL Liked by aimi.allover and others

LaLueur Skin care upleveled

A ® v Q &

Download Keynote

Feed preview (2:3) 9:16 Download PSD
Tapping the video brings users
into the fullscreen 9:16
experience

|G Reels, Stories and Feed


https://view-su2.highspot.com/viewer/b9c920115624bacb6086f61c4f5c4fc8#1
https://view-su2.highspot.com/viewer/07d502f5b0800e0d7c9a3cd9a9b0c583
https://view-su2.highspot.com/viewer/d5f1be775cc0ae11d4a24bd17d2a677c

Adding sound could help improve the
performance of your catalog video

Both of these libraries include royalty-free sounds (music, sound effects and voice-over) that you can
download and add to your videos.

Sound Collection Reels Audio Library

O\ Meta Reels Audio Library Menu =

Tracks e Sound effects

Portal powered by Acquia DAM

Welcome to the

Quick picks

usic (7 Fashion&Beauty (7  Background (% Under 60

Seconds
@ @ @ Go (Reels Sound - Listicle) Tony Dark Eyes Electronic Fast
@ ° @ Glow Up (Reels Sound - Before And After) POTG Electronic Fast
@ @ @ Nowhere To Stop (Reels Sound - Listicle) Adam Griffith Electronic Fast
@ @ @ Easy Love (Reels Sound- Listicle) Giulio Cercato Electronic Fast
@ @ @ :222)“ Back (Reels Sound - Before And Giulio Cercato Electronic Fast

Find yours in Sound Collection Find yours in the reels audio library



https://www.facebook.com/sound/collection
https://reelsaudiolibrary.atmeta.com/portals/thswfoxd/ReelsAudioLibrary

INTERNAL ONLY - DO NOT SHARE

Videos Coverage to get 30% Impression
(Minimum Recommended)

Product Set Size

How much video

h I d I d d t 20-100 20%, 10 - 20 products w/ videos
? 101-500 12%, 12 - 60 products w/ videos
my catalog’
501-2,000 6%, 30 - 120 products w/ videos
It depends on the size of your catalog. 2,001-10,000 2%, 40 - 200 products w/ videos
. Ao
Our recommendation is that 30-50% of 10,001 - 50,000 1%, 100 - 500 products w/ videos
product impressions should come from
video.Our advice is to prioritize adding
catalog product wgleo assets to those 50,000+ < 1%, 500 products w/ videos
products that are likely to drive the most ad

impressions in your campaigns, as this gives
dynamic media the best chance to optimize
media type selection for what is likely to be

the largest portion of your budget.

Note, it's essential to view these recommendations as initial guidelines. Conducting one or multiple rounds of testing will allow advertisers
to fine-tune their coverage setup to suit their specific catalog and audience preferences effectively.



Working with a
creative partner

Use a partner platform to uplevel your
catalog with video.
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Catalog Product Video by Smartly

We scale the production of unique
videos to add into your marketing mix,
increase efficiency and performance.

Use Smartly Self Serve, or leverage our
Creative Services team, to develop a video
concept using you catalog's product
Imagery combined with brand assets.

The concept is then used to create
thumb stopping videos at scale using
our Video Template technology and
sent directly to your Meta product
catalog.

=™ SMARTLY



https://app.highspot.com/embedded_content/f16602295bbfc81608c6b1923b5b2afc24294216?overlay=true
https://app.highspot.com/embedded_content/abfb6e1926b60a21e0004f0821e9b59a1bf321f4?overlay=true
https://app.highspot.com/embedded_content/fbf50fab25636919b634c6f9e8eca965c80a09e3?overlay=true
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Hunch

GETTING STARTED WITH CPV

Catalog vertical

c;::: ccccccccccc v ‘?ﬂ. : PLV Catalog v
sssssssssssss i - ) [®] PLV Package *Product Set

e : s ‘ @ M ——

ooooo - - . o A
Set up a product Choose video Create a CPV package Turn on Dynamic Media
catalog for which you templates in different by choosing products and let Meta
want to use catalog formats to cover all you want to promote technologies decide
product video. placements. with CPV and selecting whether to show image

a video template. or video.



Every connection is an opportunity.
It’s Your World.

O\ Meta



