N Meta

Creative playbook
Image
to video

Simple techniques to turn your image assets
into video ads that drive improved performance
for your ad-sets.

Creative Shop



https://app.highspot.com/embedded_content/f6c72af100b6f39bc52cea7e528c75357327078c?overlay=true
https://app.highspot.com/embedded_content/e0dc11cc10c68668685e2155496551c667885549?overlay=true

When creative is
built for Reels*,
it supercharges

performance

*9:16 video with audio



https://app.highspot.com/embedded_content/f29e24416d860bff30002e7af2a5b13d1e1f7613?overlay=true
https://app.highspot.com/embedded_content/6bc01e2bb3d2da01c1a8957d4e0b233b910e613d?overlay=true
https://app.highspot.com/embedded_content/68b1c36690a45639fff10ee2c17929f52dfb77bf?overlay=true
https://app.highspot.com/embedded_content/b841f6c7219e1a6f270c27748397574bba404f3a?overlay=true
https://app.highspot.com/embedded_content/ea53151bb19c44dc5ca1defb7799f0eceb01f108?overlay=true

Adding 9:16 video with
audio drives performance
at the adset level -

@ Advantage+ placements (recommended)
Use Advantage+ placements to maximize
your budget and help show your ads to

[ ]
more people. Facebook's delivery system
will allocate your ad set's budget across
multiple placements based on where

they're likely to perform best.

By adding 9:16 video with audio to always-on ad strategies:

115%

Higher incremental
conversions compared to
campaigns without 9:16
video with audio assets.

Source: 1. ML (XG Boost) analysis of 10,123 multi-cell Conversion lift studies which included non-zero spend on Reels between 01 Feb 2024 to 01 March 2025.
Ads ran globally, across verticals and 1,560 advertisers. Audio features were clustered from ML audio detection models. The conversion here includes lower
funnel events like purchase, add-to-cart, check-out, app install, sign-up, registration and etc. Reels Creative essentials refers to vertical video (9:16 with sound
on). Carousel ads here include both Advantage+ Catalog Ads and Non Advantage+ Catalog Ads.




No video?
No problem.

We know that adding 9:16 video
with audio to your ad-set can improve

performance outcomes at the ad-set level.

But what if you don’t have any video?

Here’s a simple formula for adding a
Reels-friendly video to your ad-set.

Visual

+




60y Visual

Transform your
Images into more
immersive video




Here are four ways in to create video for your ad-set

Use a template

Use a ready-made template
from apps such as Canva,
Videoleap or Adobe.

Make a photo-dump Use Use Al- assisted
background video image enhancements

Turn your statics into a Place your product image Turning images into videos
photo-dump Reels ad. on top of stock or shot using Al or animation
video backgrounds


https://app.highspot.com/embedded_content/d27c287acf492072fc51530d7306cf61b162412d?overlay=true
https://app.highspot.com/embedded_content/1e6c74453bdf912fca88e211c134ef83790d62bd?overlay=true
https://app.highspot.com/embedded_content/5f726389d173b17e46c2e4f67dd587f21efc4743?overlay=true
https://app.highspot.com/embedded_content/5f27c595cb841d02b5b054a42e4523c9b329786a?overlay=true

Using a template

Templates are an easy start point for any video.
Simply upload your existing assets, and customize
as little, or as much as you want.

Creative tools
- )

Canva Adobe Videoleap Vimeo
Express by Lightricks

\_ J

Partner recommendations are provided for reference only. You should conduct your own due diligence of any partner that you choose to work with. All offers, work products, and/or services provided by a partner are executed and owned by such partner and are independent
from Meta. Additional partners can be found through Meta Partner Directory.


https://public.canva.site/meta-website
https://www.adobe.com/express/spotlight/marketers
https://www.videoleapapp.com/
https://vimeo.com/?fbclid=IwZXh0bgNhZW0CMTAAAR0YmnxWvDvZbhTo4-MH0GYOyGnp6o2DWDeq7N-ubnLsOsPVYf2wt8PPJR8_aem_ARD9TGNeHAxi40uz5IbTHont1xq-48nNNkrcKT9LsyfJzJbqlO_LJ50zFCIdzFsI9it5L7XZaQZOE8r64ycNAguE

Here are some templates we’ve curated to help get you started

2%

ELEGANCE CASH BAGK
EVERY 'I'IME

MODERN CREDIT CARD

Link to template Link to template Link to template Link to template Link to template

RETURNING FRIDAY

Link to template Link to template Link to template Link to template Llnktotemplate Link to template



https://www.canva.com/templates/EAG1L74IVlY-instagram-reels-fashion-summer-chic-product-outfits-swimwear/
https://new.express.adobe.com/design/template/urn:aaid:sc:VA6C2:1104e9c2-164e-5382-8349-7522bea4832c?category=text&taskID=instagram-reel
https://www.canva.com/templates/EAG1L1piVN4-instagram-reels-modern-home-appliance-deals-promo/
https://www.canva.com/templates/EAG1L8EE2aQ-instagram-reels-chic-luxe-handbag-promo/
https://www.canva.com/templates/EAGNBEAYpWc-black-and-white-minimalist-modern-photo-collage-search-daily-vlog-animated-instagram-reels/
https://www.canva.com/templates/EAGP-2wUdeI-beige-brown-animated-autumn-harvest-photo-collage-instagram-reel/
https://www.canva.com/templates/EAGMLHcFLZE-white-beige-minimalist-aesthetic-elegant-perfume-photo-collage-small-business-promo-instagram-reel/
https://www.canva.com/templates/EAGMlGpwxTc-black-and-white-collage-grid-store-coming-soon-instagram-reel/
https://www.canva.com/templates/EAGFnCvoxoE-white-beige-aesthetic-minimalist-photo-collage-zoom-effect-instagram-reel/
https://www.canva.com/templates/EAG1iyM5Jxc-instagram-reels-modern-promo-banking-credit-card-signup/
https://new.express.adobe.com/id/urn:aaid:sc:AP:bdc41530-6ef4-569a-9a95-bda7eb398297?category=templates&referrer=https%3A%2F%2Fwww.google.com%2F&learn=creative-exercises
https://www.canva.com/templates/EAG1U97oBCE-instagram-reels-colorful-modern-food-brand-product-promo/

Templates are a great starting point

But you can also explore changing colors, fonts and layout elements.

Template Customized ad

N

SUPER —



https://app.highspot.com/embedded_content/8a2f4f924f2620e950d20f0148e5af1f521754d4?overlay=true
https://app.highspot.com/embedded_content/6b087754258ee13eb94934bc879eea2123ba5c8b?overlay=true

Making a photo dump

A photo dump is a video made up of multiple images
that’s set to music. You can start with a template, or
create your own from scratch using your preferred
software or app.

Creative tools N
by Lightricks

Canva Adobe Videoleap Vimeo Edits
Express by Lightricks (from Instagram)

Jerwlti,) feroldisbrand

Partner recommendations are provided for reference only. You should conduct your own due diligence of any partner that you choose to work with. All offers, work products, and/or services provided by a partner are executed and owned by such partner and are independent
from Meta. Additional partners can be found through Meta Partner Directory.


https://public.canva.site/meta-website
https://www.adobe.com/express/spotlight/marketers
https://www.videoleapapp.com/
https://vimeo.com/?fbclid=IwZXh0bgNhZW0CMTAAAR0YmnxWvDvZbhTo4-MH0GYOyGnp6o2DWDeq7N-ubnLsOsPVYf2wt8PPJR8_aem_ARD9TGNeHAxi40uz5IbTHont1xq-48nNNkrcKT9LsyfJzJbqlO_LJ50zFCIdzFsI9it5L7XZaQZOE8r64ycNAguE

Make a photo dump by placing your
existing images in a grid format

Only a few images A bunch of images



https://app.highspot.com/embedded_content/5f726389d173b17e46c2e4f67dd587f21efc4743?overlay=true
https://app.highspot.com/embedded_content/7caf8a765b6c31b42fc4b88909ee049e7cecf258?overlay=true
https://app.highspot.com/embedded_content/10575fbea3172eec682ecb4666fa254836c52662?overlay=true

Consider exploring different grid
layouts to energize your story

There are endless ways to remix your static images in a single
grid composition to help bring your product to life.

Think about ways to arrange your static by content type Think about ways to arrange your statics by layout

4 N N 7 ) 4 N [ N\ [ N\ )
Lifestyle Close up detail Step 1
Close up detail Logo Step 2
Showcase
Inuse full lineup Step3
N\ /L J . J \ J AN J J




Got the hang of the grid idea?

Consider these other creative approaches



https://app.highspot.com/embedded_content/6551cbcfc62919c10c5fdfb6253a833df27cf581?overlay=true
https://app.highspot.com/embedded_content/33070b5f015a6c116ccc0bc20db0609ed7793ef8?overlay=true
https://app.highspot.com/embedded_content/99cd6fa6eb18ab75be67d696dc84ddb6e5c6c122?overlay=true

Using background video

Placing your existing image assets or message on top of a
background video is a great way to make your ads more
captivating and fit for Reels. Head to any stock library and
purchase royalty free video assets, ask your preferred Al
assistant to help you out, or shoot your own.

Creative tools
- )

# @08

Shutterstock Pexels Coverr Getty images

. J

Partner recommendations are provided for reference only. You should conduct your own due diligence of any partner that you choose to work with. All offers, work products, and/or services provided by a partner are executed and owned by such partner and are independent
from Meta. Additional partners can be found through Meta Partner Directory.



Background video can be used to add mood, relatability,
product detail, a seasonal theme and more

Add a Convey a mood or Communicate Feel more relatable with
seasonal theme a product attribute your brand human presence

What if
saving money
was this easy?



https://app.highspot.com/embedded_content/d27c287acf492072fc51530d7306cf61b162412d?overlay=true
https://app.highspot.com/embedded_content/e8973643e99be37900b9affc418d6bf866c3f2b1?overlay=true
https://app.highspot.com/embedded_content/db9e2a8dd1d81f1cff28f28c2b7503a3ea4490ee?overlay=true
https://app.highspot.com/embedded_content/ec3961d9a3e24f237357648df66291e947c15bb9?overlay=true

Supercharge your ad-set volume

Use different backgrounds and messages for the same product image.

N\l

END OF WINTER CLEARANCE! END OF WINTER CLEARANCE!

[\669,99 €29.99

END OF SUMMER

END OF WINTER CLEARANCE! CLEARANCE!

€69:99
€29.99

€6599 €29.99

Diversifying your /
messaging can help you
reach new audiences.

€69:99 €29.99

Head to Section 4 on

‘Messages’ for more.



https://app.highspot.com/embedded_content/326f85c664925143bc861365492440ced082cbb4?overlay=true
https://app.highspot.com/embedded_content/299a4b9f6106780b1a26c40bab4374d50f3576b7?overlay=true
https://app.highspot.com/embedded_content/11c683c0304c31b172db947228f228b08d724417?overlay=true
https://app.highspot.com/embedded_content/358aef6b77add9bb98c1b92ef7fc717cf865ecea?overlay=true

Or you can use the same video
background for different products



https://app.highspot.com/embedded_content/61af592af79ac0c663d99adaa60620229ae2eed3?overlay=true
https://app.highspot.com/embedded_content/61af592af79ac0c663d99adaa60620229ae2eed3?overlay=true
https://app.highspot.com/embedded_content/61af592af79ac0c663d99adaa60620229ae2eed3?overlay=true
https://app.highspot.com/embedded_content/61af592af79ac0c663d99adaa60620229ae2eed3?overlay=true

Been there, done that?

Try using multiple videos in a single asset or multiple assets on a single video background.

. Shoot one video, then combine it Overlay multiple images on a
Put two background videos together . . . .
with a photo dump of your statics single video background
4 A 4 A r N\

Model/
creator face

END OF SUMMER CLEARANCE!

Where (Hvx:‘n(;n
(Scenarios)
Presence)

Products



https://docs.google.com/file/d/1Sg29HzsTMjvnxMDyQke0gydjF1KbwWT4/preview
https://app.highspot.com/embedded_content/46ef0ea3e6cc19333bbc6254ddb86ceaf581f34a?overlay=true
https://app.highspot.com/embedded_content/2c054da214e5bf2de082783c643eda0e8a38bac0?overlay=true

Get creative with layering and mixing

%wé(i;

N Draggmg half your closet
home for the holidays? SRS Stuck on what to gift them?

This always lands.

Original static image

Product Features / Quality Gift-giving Sale / Urgency


https://app.highspot.com/embedded_content/6ce08e33289c9272097d055a5e8e2e350c8cf570?overlay=true
https://app.highspot.com/embedded_content/05e0d27aefe648e4259969ad34cb2c8d87d7f03b?overlay=true
https://app.highspot.com/embedded_content/8c5d6b96b0a056d09f84c2ba9cdeff8198fb804d?overlay=true

Get creative with layering and mixing

NG,

- & Turn your holiday spending P : -
into your next holiday. B Want to earn every

‘ o : tlme you glve"

L E onﬁ glves | Y L g ;
2% cashbgck

e |
5 w“ 4 -

You just earned ‘ -

) .

Original static images cashback

rewards
AL



https://app.highspot.com/embedded_content/57f47877bb8f49ab0f81ae92a00833aa00956e04?overlay=true
https://app.highspot.com/embedded_content/186883f205c101eb1caafe07f8b3462400b9f80c?overlay=true
https://app.highspot.com/embedded_content/afc4d22df089b5e6c8f86f788b88aa2cf9d48e02?overlay=true

Bonus tip: Try putting a few seconds of stock video up-front to
capture attention, then follow on with an photodump of images

Existing assets Final result And here’s how to do it:

step1

Select Product Image

LY
&

1
2



https://docs.google.com/file/d/1dIlm3imG-Jqdg8abO5mE8yWoEJi73d77/preview
https://docs.google.com/file/d/1Se4tK8M8d135TAFcppFRf_YKK3FQbIm-/preview

Al-assisted image enhancements

Many video editing apps (even the ones on your phone,
including Edits from Instagram) have in-built image
enhancement features. Using one of these is a great way
to turn a gorgeous image into a more captivating video.

:
Canwa u Q) videoleap )

Canva Adobe Videoleap Edits .
Express by Lightricks (from Instagram) Stack and Drift

\_ ) Stack horizontal or square video to

fill the space. Stack no more than 3.

Partner recommendations are provided for reference only. You should conduct your own due diligence of any partner that you choose to work with. All offers, work products, and/or services provided by a partner are executed and owned by such partner and are independent

from Meta. Additional partners can be found through Meta Partner Directory.


https://public.canva.site/meta-website
https://www.adobe.com/express/spotlight/marketers
https://www.videoleapapp.com/
https://app.highspot.com/embedded_content/0d4003041984c047b6ed505bb29639f716ec320b?overlay=true

Get a little help from Al

Here are just a few of the many image transformation effects we’ve found.

CREAIE |

Panorama Infinite scroll “Breathe” Al animation “Drift” Al animation ‘Breeze’ Animation
Available under ‘Effects’ Available under ‘Effects’ Made using the Magic Made using the Magic Made using ‘effects’
in the Videoleap app in the Videoleap app Animation tool in Canva Animation tool in Canva in Adobe Express

Partner recommendations are provided for reference only. You should conduct your own due diligence of any partner that you choose to work with.
All offers, work products, and/or services provided by a partner are executed and owned by such partner and are independent from Meta. Additional partners can be found through Meta Partner Directory.


https://www.facebook.com/business/marketing-partners/work-with-a-partner?ref=fmp_nav_bar
https://app.highspot.com/embedded_content/3b3f157ccb567cf234a81b4519c76538cd8723f4?overlay=true
https://app.highspot.com/embedded_content/3ceb66baefc24af2f34348bd942c6470c4194f9d?overlay=true
https://app.highspot.com/embedded_content/5f27c595cb841d02b5b054a42e4523c9b329786a?overlay=true
https://app.highspot.com/embedded_content/c38a23dc61c5491afe5a54f72a760e785b523a89?overlay=true
https://app.highspot.com/embedded_content/3f4ebe04446d2291c937673a1318742531f20e18?overlay=true

Using the ‘animate’ feature in the Edits app

If you’re in the USA, this feature that’s available in the Edits app will

add motion to any image you upload, transforming it into a simple video.

Simply upload your image, tap ‘animate’ and then
download your new video to your camera roll.

Try using the animation tool on a bunch of different
images and stitching them together.

Want to know more about Edits, the new video editing
app from Instagram? Check out our playbook below.

Creative Playbook

Using the Edits
app for ads

Download the playbook

11:04 all = (@=)
X Animate v Export

Ready to share

Videos made with Edits are optimized
for high-quality playback on Instagram.

Share to Instagram

@) Share to Facebook

Your video will
save to your
cameraroll.


https://docs.google.com/file/d/1ewdxW9FEJjqsy6TmkXAmwfiiQiAJRtLi/preview
https://view-su2.highspot.com/viewer/7ac9c4e676dc2d1203bc72ebe1a2c163

Injecting simple motion into statics using the Edits app

Edits also has over 30 different transition effects.
These two are great for applying simple motion to images.

Step 1:
Take or collate your
photos/images and import

them into your Edits app. Step 2: .
Add yourimages to a
w7 new project. Go to - >

‘transitions’ and
select one of these
two options.

Steady in and steady out Zoom in and zoom out


https://app.highspot.com/embedded_content/b31422024a57994ee8a9d91ef26a2a9e50380dfc?overlay=true
https://app.highspot.com/embedded_content/1c154bcaa1612aedec223cb5ea72e97be7b24fd2?overlay=true

Automated and basic manual transformations
available in Ads Manager/Commerce Manager

o g v Shion nd Resln, Agpe and s placoments x

~

Upload your video to Ads
Manager and crop it
manually or automatically.
Crop to 9:16, 4:5, or 1:1.

Quirky Bossa, by Scott Dugdale

°
-
4
a o
pL 18 el
e, |

P @ 0:00/ 048 o)
Well select a song to accompany your
ad based on its content

Customize

After cropping or uploading
your video to Ads Manager,
add music for free from the
Meta Sound Collection.

20% OFF

sitewide

Generate new videos from
existing static image assets
sourced from existing
catalogs using video
generation tools*.

OUTPUT

Expand existing video aspect
ratios by generating unseen
pixels for a more immersive
experience using video
generation tools*.

*Enhanced by Meta Generative Al models. Features to be available across 2025 (Some country exclusions may apply).

Source: 1. Causal inference modeling (Double Machine Learning) of a sample of 2M+ Direct Response ad sets from large advertisers targeting at least 6 placements (including Reels) and not using Placement Asset Customization. Ad sets ran April and May 2024, globally, across
verticals. Modeling controlled for other features including ad features (e.g., ad objective, targeting, and usage of Advantage+ products), and advertiser features (e.g., region, vertical). All variables were defined by one or more ads in the ad set having the feature.


https://app.highspot.com/embedded_content/c829fcb8858aee8e099fce9d7451dd02738ab61f?overlay=true
https://app.highspot.com/embedded_content/b37ff4aae6c614f341155f9312449f664a455798?overlay=true
https://app.highspot.com/embedded_content/05310f62844b50aebb38277c25def307faac6f98?overlay=true

@ Message

Make your video
relevant to your
audience

TWO STEPS TO A

GLOW SO GOOD
WE CAN'T GATEKEEP IT

R =




Think people-first when it comes to your messaging

When you’re deciding on what message to add, try to think about the
different ways that different people could be triggered to purchase.

“l want to hear
from others who've
tried it first!”

“I love a good deal”

0 —

$

(=)

Reviews from Offers

other customers Price discount,

bundle offers or
sale period

“Show me the
difference, and
I’m ready to choose!” my move

“The more | know
about the product,
the better | feel!”

“Help me understand
it all and I'll make

1”

“I love knowing what
others grab with this”

y
_ [—]
—0
Product Website Comparison FAQs from
details/features productimage Before and after, customers

Different camera different models etc.

angles, close-ups etc



Let’s see what that might look like in practice

When you’re deciding on what message to add, try to think about the different ways that different people could be triggered to purchase.

Motivator

Message

Creative tactic

FOMO

| can'tresist
the hype

N\l

Savings

| love great
deals

A1 TTEEEVLNNNAN

:
N
N
N
N
N
N
=
-
-
-
v

/AHTITIR\WNNNN

10 bought in last hour

Treat

| want to refresh

my wardrobe

Quality

Product quality is

my priority

10.99¢
e

v

Text/graphic overlays

Animations

Overlay product
images on a beach +

people video

STAY COOL
FEEL FRESH!

Result

| want to look good

every day

BUY 2, 15% OFF

Zoom in to highlight
breathable fabric

Use Al to generate
backgrounds—think beach,
home, or office vibes

Gifting

| love finding the
perfect gift

r

Layer product
images over a
Christmas video


https://app.highspot.com/embedded_content/e8973643e99be37900b9affc418d6bf866c3f2b1?overlay=true
https://app.highspot.com/embedded_content/9f8891ebe71b477bd05e1949626da927c4e00d93?overlay=true
https://app.highspot.com/embedded_content/9b4700d8530976d05026676089f5f5e42c224f96?overlay=true
https://app.highspot.com/embedded_content/629100b76b939d3418b3d281f8557484380a8c09?overlay=true
https://app.highspot.com/embedded_content/4cb9920585f28fa2d9f2cd59e2a85520ea9a8985?overlay=true
https://app.highspot.com/embedded_content/462cca6a5db8aa4f8cfd7a02ef55966c0a370f3f?overlay=true

Start strong,
end stronger

Okay, so you captured their attention and held
it to the end of your ad - great job! But if you
want to make a lasting impression, you need
to be clear about what you want your
audience to do next.

Add promos or drive people to subscriptions
and frame your CTA in a way that feels less
generic and more helpful to your audience.

Ask your preferred Al
assistant to turn your

messaging into something
that feels at home on
Reels!

Instead of

Try saying

m
| | |
I 1 I

\/ v v

Find your Subscribe Pick your
next look for better deals perfect color
Discover the Shop
collection the look



E]) Sound

Make your video
captivating
with audio




Audio helps drive more
o Your Everyday Bag
C O n Ve rS I O n S O n Re e I S perfect workwear for corporate girl

Audio can be music, sound effects, voiceover, or all three.
Once you have your visual, make sure to add some
royalty-free audio or any audio you have the rights to use
(for example, something you’ve created yourself).

113%

Campaigns with music that delivered to the
Reels placement had 13% higher incremental
conversions than those that did not

ML (XG Boost) analysis of 10,123 multi-cell Conversion lift studies which included non-zero spend on Reels between 01 Feb 2024 to 01 March 2025. Ads ran
globally, across verticals and 1,560 advertisers. Audio features were clustered from ML audio detection models. The conversion here includes lower funnel events
like purchase, add-to-cart, check-out, app install, sign-up, registration, etc. Reels Creative essentials refers to vertical video (9:16 with sound on). Carousel ads
here include both Advantage+ Catalog Ads and Non Advantage+ Catalog Ads.


https://docs.google.com/file/d/1nHzC8RRboToB2Z3VUXuTlnG0ssLwziXf/preview

Ready to listen in?

Both of these libraries include royalty-free sounds that have been crafted by sound
creators specially for Reels ads. It only take a minute to add sound to your new video asset.

Sound Collection

Tracks * Sound effects |” lllllllllllll

@ Ways to use sound collection

Great music for your videos

7 Valenting's Day New Year New
You

@ ® @ 6o (Reels Sound - Listicle) Tony Dark Eyes Electronic Fast
@ © (O Glow Up (Reels Sound - Before And After)  POTG Electronic Fast
@ ® (D Nowhere To stop (Reels Sound - Listicle)  Adam Griffith Electronic Fast

In the collection, you'll find 14,000+ music tracks from established and
award-winning composers and songwriters as well as 1500+ sound effects.

There’s also a dedicated Reels Sound tab where you can find audio tracks that
have been created for Reels and classified by story type, such as photo-dumps.

Reels Audio Library

00O Meta Reels Audo Library Menu =

Portal powered by Acquia DAM

Welcome to the

Browse Our Playlists

A Before/After Dialogue Lifestyle Listicle

® £ QO @ E

If you’d like to discover even more sound options that have been created
specifically for Reels, browse the eight playlists available on the Reels
Audio library. Each track has been created with sound creators and fuse
music, voiceover and sound effects.



Looking for audio that’s
built for sales season?

We’ve hand-picked some tracks. Click on the ‘play’ button to download them directly
(P.S., the Reels Audio Library has a ‘Q4’ collection too!)

Found a track you like? Make a note
of the artist then search for their
name for sounds with a similar vibe.

| Like That
Sound Collection
By Global Genius (link to track)

Go
Sound Collection
By Tony Dark Eyes (link to track)

Me & U
Sound Collection
By Kiri T(link to track)

Viral Camera
Sound Collection
By Sugartapes (link to track)

Boom
Sound Collection
By Chela Rivas (link to track)

Woke up Like This
Sound Collection
By Sugartaps (link to track)

Oddity Shop
Sound Collection
By Global Genius (link to track)

Mango
Sound Collection
By Jumbo (link to track)

This is What | Want
Reels Audio Library
(link)

This is the Perfect Gift
Reels Audio Library
(link)

Please Please
Reels Audio Library
(link)

My Wish List Be Like...
Reels Audio Library
(link)


https://facebook.widen.net/s/tnlqsdf5wz
https://business.facebook.com/sound/collection/?sound_collection_tab=sound_tracks&asset_id=1084017689441986&reference=direct_link
https://business.facebook.com/sound/collection/?sound_collection_tab=sound_tracks&asset_id=354285343958709&reference=direct_link
https://facebook.widen.net/s/xfjsplxfnv
https://business.facebook.com/sound/collection/?sound_collection_tab=sound_tracks&asset_id=232169753232415&reference=direct_link
https://business.facebook.com/sound/collection/?sound_collection_tab=sound_tracks&asset_id=204270276054654&reference=direct_link
https://facebook.widen.net/s/ls2mfjvwms
https://www.facebook.com/sound/collection/?sound_collection_tab=sound_tracks&asset_id=976824423721846&reference=direct_link
https://www.facebook.com/sound/collection/?sound_collection_tab=sound_tracks&asset_id=819870739793277&reference=direct_link
https://business.facebook.com/sound/collection/?sound_collection_tab=sound_tracks&asset_id=1447374035821884&reference=direct_link
https://www.facebook.com/sound/collection/?sound_collection_tab=sound_tracks&asset_id=2192287061137336&reference=direct_link
https://www.facebook.com/sound/collection/?sound_collection_tab=sound_tracks&asset_id=1006603080495612&reference=direct_link
https://facebook.widen.net/s/rfqtlldrvr
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What is a ‘safe zone’?

When key creative elements like text, logos, or products are
covered up by the Reels Ul, it can be a disruptive experience
to the viewer and limit the impact of your ad creative.

Keep your key elements in the 'safe zone' near the center of
your creative to drive better outcomes for your brand.

Analysis of placement-level results for ads associated with 58 global Brand Lift studies that were self-identified at the time of study creation as testing the
addition of Reels as a placement to a current campaign strategy. Studies run from June 2021 through March of 2022. An ad is determined to have violated the
Reels safety zone if any portion of overlaid text, brand identity, or product label is obscured by any portion of Reels user interface or persistent camera icon.


https://docs.google.com/file/d/1e4ivCozEyObIYL0wtgu69WyawMSUL90I/preview

Check it before you ship it!

Ads manager will show you the safe zone when you upload
your video, but you can also use these handy tools to make
sure your video is working within it—before upload.

Shop Feroldi's.
“Va've got it in
the bag.

Do Don’t

s
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Top 5 Rental Tips

Download a desktop-based template in
PowerPoint, Keynote or Photoshop and check your
key elements are within the safe zone on Reels.

Download PPT

Download Keynote

Download PSD


https://view-su2.highspot.com/viewer/b191d2aabd8fafe0a22490959af986c9
https://view-su2.highspot.com/viewer/07d502f5b0800e0d7c9a3cd9a9b0c583
https://view-su2.highspot.com/viewer/ec0badc24c3f21f7cadc4e6e26934f6d

Recap: the formula for creating

60

Visual

Consider low-lift
tactics such as
templates, photo
dumps, background
video or Al assisted
effects (or a
combination of these)

S

Messaging

Explore different
message that might
appeal to different
motivations.

Keep your language
human and relatable
where possible.

video from images - easily

L))

Sound

Add sound from
Sound Collection or
Reels Audio Library,

(Or create your own!)

7

Safe Zone

Make sure important
visual elements and
messages are in
front and centre of
the screen.



Want to know more?

No matter where you are in your Reels journey, we have some creative tips
to help. Click on the links below to download these playbooks.

0OMeta

Creative Playbook
Vertical
video
optimization

nnnnnnnnn

If you have some video but it’s not in
a vertical format, then this playbook
has frameworks to edit 4:5 video
and horizontal video into a
Reels-friendly aspect ratio.

Get the playbook

0O Meta

Creative Playbook

Reels ads

AAAAAAA ble creative recommendations to take your
xt level

.........

Want to explore up-levelling your
creative beyond 9:16 video with
audio? The Reels ads playbook breaks
down additional creative elements like
hooks and human presence to further
improve your campaign performance.

Get the playbook

R Meta

Creative Playbook
Creator
Marketing

ide for finding, briefing.

Creators are fluent in the language
of Reels, and can create video that
feels native to the surface. This
playbook breaks down how to find,
brief and work with them.

Get the playbook



https://view-su2.highspot.com/viewer/d864ea12425c42680aa3f23c7cf4826a
https://view-su2.highspot.com/viewer/0e3493c17de351cd2f122e504d38ecf1
https://view-su2.highspot.com/viewer/200cc5794d2d775f3787b42b0644c373

Every connection is an opportunity.
It's Your World.

O\ Meta



