WhatsApp
Creative Lab

Conversational experiences that
elevate brands

from OQ Meta

@ WhatsApp



most used
app In



%
93%

users have an
active WhatsApp
account

<
97%

Of brazilian open
WhatsApp to read
or send messages
everyday 2

Fontes:1. Statista, Tri 3, 2024. 2. WhatsApp no Brasil 2025, Opinion Box, Abr 2025. 3. DataReportal, Fev 2025.

WhatsApp is
most open app in
Brazil.3



https://materiais.opinionbox.com/pesquisa-whatsapp-no-brasil
https://datareportal.com/reports/digital-2025-brazil
https://datareportal.com/reports/digital-2025-brazil

What is the only
app you

from your
phone?




Brasil, a country that embraced the power of messaging



http://drive.google.com/file/d/1LUi6gfoV86Y28FjhmWbNZiLZ-p-B8ZKv/view

Chaveiro se comunica com cliente
usando apenas figurinhas do

@ WhatsApp, e conversa viraliza

Adotar uma comunicagdo leve e criativa ajudou ¢ empreendedor Ailton Alves a conquistar
consumidores e bombar nas redes, mas nem toda marca deve seguir a tendéncia. Veja
comentario de especialista

In Brazil, Zap
is not just an S

app N e
It is a BOA caAvERg

cultural E :

movement e

Chavelro viralizs 30 responder dientes com MiZurinhas peio Whatsapp — Foto: Reproducso / X/ “acebook

Fonte: https://festas.site/dicas/festa-whatsapp/

Fonte: Site Revista PENG, 22/08/2025


https://revistapegn.globo.com/redes-sociais/noticia/2025/08/chaveiro-se-comunica-com-cliente-usando-apenas-figurinhas-do-whatsapp-e-conversa-viraliza.ghtml
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If it's in the culture, it becomes conversation.

If it becomes conversation, it passes through \WhatsApp.
Brands that understand this gain space in people's lives.




Whatsapp Inspiration
Creative Lab

Unlocking Brand
Experiences
through WhatsApp

A co-creation
program designed to
help brands build
creative and
engaging
experiences on
WhatsApp — from
product launches to
brand activations,
using the full
potential of the
platform.

Co-Creation

Production



http://drive.google.com/file/d/1mtfoL6yt9SjrEQzcKSle43sKKiHrZtqb/view
http://drive.google.com/file/d/14Gqp-yqjMgBI4cMxNdEMQ6u_LA1zqyg6/view

Whatsapp

Creative Lab

() Kick-off
Meeting

Once approved,
Meta, 20DASH
and Smarters
meet with the
client to explain
the process and
collect the initial
briefing.

4 Client

Briefing
Submission
Client fills in and
shares the
creative briefing
during kick-off.

How it Works (Step by Step)

alnspiration
Session

Immersion into
creative tools and
case studies —
tailored to client’s
objective.

ﬁ Co-Creation
Session

Joint ideation on
how to design the

WhatsApp
experience and
define campaign
entry points.

ﬁProduction
Phase

Development of
the experience
(bot + creative
assets) by
20DASH and
Smarters.

ﬁCampaign
Launch &
Optimization

Campaign goes
live, with follow-
up and
optimization
sessions during
the live period.
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Whatsapp
Creative Lab Starters

4

= Al Bots / Games

NETFLIX OMO EMOJI SXSW [EXPERT]
[SINTOMA]— [QUIZ]
f— = G0N0 -0

PELO VINI JR.

20,
I . <
t 2 @9 .
) . The highlight of an omnichannel campaign: An )
WhatsApp bot that lets fans chat with a main emoji-based quiz where players guessed emoji A Gen Al tool for SXSW 2024 that provides
character, prove their loyalty, and even access the first sequences to score points, climb the
episode before the premiere ’

official schedules, insider tips, and major
unofficial events, covering talks, tech sessions,
concerts, and film premieres.

leaderboard, and compete for Vini Jr.
autographed t-shirts.


http://drive.google.com/file/d/1JY7dFA54lhOmqXLRiBuTKaxyC1e9j1-J/view
http://drive.google.com/file/d/1kkv8lM1KW__hpyZ2WTTxS5q6Tv58LBQz/view
https://wa.me/5511998190020
https://wa.me/5511998190020

Whatsapp
Creative Lab

Starters

4

4

CCXP [BIS] MERCADO LIVRE

Al Bots / Games

COMITE OLIMPICO

BS
CEXR2Y

Bis’s intelligent agent offered a unique interactive
RPG experience on WhatsApp Flows to engage
the audience at CCXP24

As a major sponsor of BBB25, Mercado Livre
created experiences that connected the reality
show’s audience in real time through challenges
on WhatsApp.

/an'l
4

Team Brasil’s intelligent agent used WhatsApp
Flows creatively, integrated with Meta’s
Conversions API, offering features like medal
tables, game schedules, and athlete audio clips


http://drive.google.com/file/d/1HnS05qZP5FJAb84fSFhLVYi1JdpBVnkC/view
http://drive.google.com/file/d/1a9IAc4pcZj-vTPLVtT584G_d2oFCrY-I/view

Whatsapp
Creative Lab Advanced

— Al Asset

CLOSE UP BELLO MARA [AR]

e U L S G L
< @ vara-ewuuy Cramn < @ vara- ey Cramwn

3 0% Conu

Lat's do this

¥ | recuived your phote and |
Alrandy hawe the resde!

+ 7 @ 9 - ? @9
Innovative Al experiences. Songwriter: Users’ A gamified Al WhatsApp Asset for the Belos For the L'Oréal pilot, we created Mara, a
stories were transformed into personalized Beijos campaign that let fans interact with singer WhatsApp-based Virtual Try-On experience using
songs. On Screen: A WhatsApp action let people Belo, co-create his new song, and receive an Augmented Reality. Users can try product colors
mark their presence at the festival, wherever they exclusive preview of the unreleased track. in real time, directly within the conversation.

were, inspired by the Fake OOH trend.


http://drive.google.com/file/d/13r44jsB-8x7TmxEum8q16BLmdml_XEvW/view
http://drive.google.com/file/d/16jq0AU_-fmqgWz-zbTbLFw9N7ASvvHKx/view
http://drive.google.com/file/d/17BqoN3OJMNpKt0Hy70Kh2aXnkNq3E9ho/view
http://drive.google.com/file/d/1tVF29ZZNtbwkWCmIdfE3GLd5vNox4Kbu/view
http://drive.google.com/file/d/11hAAa3U07O0n_nj5N_VM8vaf4ezJkDuL/view

Whatsapp
Creative Lab Ads On

— Al Asset

NATURA MAGALU [MAES]
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On Mother’s Day, while
social media fills with

nostalgic photo tributes,
Lu elevated the tradition

Natura Argentina’s
agent aims to boost
sales by strengthening

(a Natura 7 estds
2 0l catsioso de s
Lula'®

procar productos,

verkar ofenas  redza compras relationships between : :
L by using generative Al on
Beauty Consultants eliz
e e e - "Bt dna Nwse- her WhatsApp channel to

transform users’ photos
with their mothers into
WHATS animated videos, allowing
Ja Magacu thousands to celebrate in
PACAROORAO S a more personal and
innovative way.

new features like
creating personalized
videos through
WhatsApp Flows.



http://drive.google.com/file/d/1gG9VPgSGa2KY8e3dQ6KcPNpySlTaslsl/view
http://drive.google.com/file/d/1xN1hnxOyRM9e1E2Jzn5jujyUjbqrp-zh/view
http://drive.google.com/file/d/1gYpmtH0LOsidIyspkCIHreSFXhp7SB7O/view

Whatsapp
Creative Lab

Edicion de Ads

Producion del BOT (crono del parcero)

Ideacion

Todos participam
20Dash

Cliente

Produccién del BOT (crono do parceiro)

Parcero Bot




