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HCulture
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TikTok protects
users.
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protecting content
consumption [

01 92% of content that did
not comply with our EU
rules was removed

o before being reported
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TikTok protects@
users.

protecting minors

02 A platform still forbidden for
under 13 years old o

A private mode by default for 13-
15 year olds

A direct messaging system
reserved for 16+ year olds

With new features:
@ A 60min limit for users under 18

mily, login mode to moderate
{%ent muted notifications,
cont tcontrol
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It starts % Q

on TikTok.

O

01 Industry View with
Margot Bouwman

02 Entertainment You
Can Trust

03 Creator Fireside Chat

% Why creativity matters

;&‘ Q

@54%] g Success AcCross

unnel
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SYAGED.
to lose

yourself
on TikTok
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SYAGED.
to lose

yourself
on TikTok

as d brand
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Sea of
content
Sea of
sameness
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The
golden
formula

for

effective

TikTok 5
communication *
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Yes,
the
formula
also
applies to
Gen-Z

Brain structures and

decision making mechanisms
don’t change with every
generation
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The golden formula
consists of

3 elements

We now use
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Golden formula

Claim
the
moment
of truth
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Elementl

TikTok Trends

Creator authenticity

Beware of the sea of sameness




by creativity

, Not the key
ol driver for
’ effectiveness




Element 2

A t-shirt with your logo = iconic




Element 3

Moment of truth = at the pizzeria ::::j
) Moment of truth # a demo :::*

CONFIDENTIAL & PROPRIETARY




Moment of truth
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Following

Golden formula

possibilities

Now
New

Claim
the
moment
of truth
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Thank you
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Safety.
Our priority,
our commitment.
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Investing

In Privacy
In Europe




FoIIowing'I For You

million
between Oct - Dec 2022

videos removed Globally
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For You

People
=5
Technology
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40,000

Safety professionals

150

Countries

70+

Languages
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Community
Guidelines

Hateful
Behaviour

Suicide,
Self-harm,
Dangerous

lllegal
Activities & Integrity &
Unregulated Authenticity
Goods
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Pre-Campaign

7R

Post-Campaign
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. Che New York Times :

“How TikTok Is

- Rewriting the World ”
~ TikTok will change the way your social
. media works — even if you are avoiding it.
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For the first timein
2020, digital
advertising spend
surpassed traditional
advertising in the
Netherlands

Source: IAB

Optimization

Interactivity &
Engagement
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In the Netherlands,
performance-driven
formats account ‘or
almost 90% of the
digital advertising
spent.

Short-term
results
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Source;



A predominantly
performance-

focused strategy is
growth limiting.
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@Neutrogena

Entertainment
over Advertising

Connor Beaver

Not me buying this to make sure the show stays <
o running 103
o 1-27  Reply
View more replies (1) v

of TikTok users prefer "_ A
when brands show they Why do | already want season 2 V)
801
understand TikTok videos
Clnd don't just try to make View more replies (3) v

ads
C' G EVEEEEE]

now this is an ad

1-27 Reply

215K

Source: TikTok Marketing
Self Expression Stug
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L’/ #BOOKTOK
Us

@Amazon & #BookTok

Commuinties
over customer

) 6 6 /O : Steph B
M 4 | so want to get back into reading and join a book club

more likely for TikTok users

to buy products from a 44* conchibpd
brand if they can access ¥  Thank you so much for recommending books now. Much appreciated.@

the community built
around them.

Source: GWI, Ql&2 2021, DE, ES, FR, IT, UK, Audience: TikTok
CONFIDENTIAL & PROPRIETARY users. Q: Which of the following describes you, Compared to

other social users




o TikTok

@windows

#nostalgia

79B

views

@Windows

Culture
over Market

>7/1%

Of TikTok users agree
that some of the
biggest trends start on
TikTok

Source: TikTok Marketing Science s
TikTok's Impact on Culture Res
by Flamingo
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Following
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Entertainment
that delivers
full funnel impact

f
e o
e o
e o
e o
e o
e o
e o
e o
* o
e o
e o
e o
.
a
w
e o
e o
e o
o o
e o
P
e o
e o
e o
o o
e o
e o
e o
e o
e o
o o
e o
e o
e o
' e o
e e
e o
e o
e o
e o
e o
e e o
8
; o o
by < e o
e o
e o
M e o
e o
' e e
e o
e o
e o
e o
e o
e o

CONFIDENTIAL & PROPRIETARY



Bundling branding
campaigns with web
conversion campaigns
on TikTok has an
outsized impact on CVR
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NA-KD

conversion
Rate
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NA-KD

ROAS
Return of
Investment
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Entertainment that
commands Attention

33"

of TikTok users in EU5 say
they spend less time
watching TV or video
content since starting
to use TikTok

N

41

of TikTok users in EU5S say

they pay full attention to

what I’'m doing/ watching
on TikTok

TikTok + TV are a perfect
match
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TopFeed

A great way to generqte
awdadreness.
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TopFeed

The first In-Feed Ad slot at every
session purchased via

Reach & Frequency.

Immersive
Controlled

Built for branding
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Top Feed appears as the
firstin-Feed Ad
in each user session

Oorganic oradanic
Ad TikTok Ad TikTok
r A \ 7 A \ p A N\ 7 A \

Top Feed

® 0 B © » ® 0 B © »

*There are some circumstances when Top Feed will not be the 4th slot
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Engagementis
TikTok’s
superpower

TikTok users say that after
watching a TikTok, they
take action (such as liking/
commenting on a video,
sharing with friends,
following a brand, or
purchasing/researching

a product).

Source: TikTok Marketing Science Global Time Well Spent Study
(Global Results) conducted by Kantar March 2021 (N=7,201)
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Hello
Focused View

optimise towards views
+ engagement with
In-Feed Video
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Engagement
via content
consumption

\ V4

a p

Targeting users who
are more likely to view
your ad for at least 6s

\ J
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Engagement via
user interaction

\ V4

/Targeting users who are\

more likely to engage

with your ad by:

» Liking

« Sharing

 Following

» Clicking (including
hashtag, anchor,
music and interactive

add on clicks)

\_ v
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TikTok’s entertainment ecosystem
puts consumers into the right
mindset for shopping

S RN

Trying Dior blush on
/ tanned skin
£} 2\
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Shop Now >

N -}
Home Friends

elerates

Engaging Measurable
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Dynamic
Format

i i

Catalog Video Brand Video

CONFIDENTIAL & PROPRIETARY




FoIIowing'I For You

46

Average increase in ROAS

For 8 campaigns testing Video
Shopping Ads vs Conversion objective

12/13

Campaigns saw

Performance Uplift

against core performance metrics
PVR (CTR*CVR), CPA, ROAS

Note: Alpha results based on 12 clients, testing conducted in July 2022.
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VSA Checklist V¥

1. Set Up and Post Back
Signals

2. Sync Your Product
Catalog

3. Confirm Your Event
Catalog Match Rate is
Ready

4. Set Up Your Creative
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Impactful
entertainment
that drives full

funnel results

Ol
TikTok fuels brand discovery -

accelerate this through
TopFeed

02
Engagement is our superpower -
optimise with Focused View

03
Video Shopping Ads enable brands to
convert Discovery to sales
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What's Next
on TikTok?
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Driving Scalability
Search Ads

Search Ads capture high intent

. ;;G‘ TikTok users based on where they
7 * are in their user journey.

4 A

® Availability
w Toggle in Open Beta

end of H12023 globally

CONFIDENTIAL & PROPRIETARY




Following” | For You ::

New Ad Format for In-Feed ::
Carousel Format ,
.a". Eatowng  Fer Yeu ‘"; E:.

& Sram g

YO B0 s I S I Nt * Y
BV ECY B prEO

9 Lried - Uviied

I
e 2@ ° ¢z

s Leverage carousel format to
’ M reduce the production cost to
a7

create ads.
/ (] Om® \
O Availability
w . For performance auction: Open beta in Q2 2023
.for video shopping ads: Closed beta in Q2 2023
- J
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targeting

NL

City

messages and offers to specific
location.

City Targeting allow you to tailor
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Takeways
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